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 ñThe 15th
 International  Accreditation Conference  

2022 of SEAA Trust, New Delhi  is based on the 

theme ñSocial Impact of Business Educationò to  

endorse the fact that  future leadership in business, 

industry or    institutions  will not be    focused on 

just domain knowledge and skillset but  based      

entirely on the social  orientation of the leaders in 

building a human centric sustainable    future as 

envisaged by the  United Nations Global Compact 

Network ò  
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The   Covid years have been firmly put behind but the tectonic changes the society witnessed  is not going to 

go away. Vestiges of that change has permeated every segment especially education.  

Covid years were simply a pilot run  to show us how we can easily be destroyed without relationship to our 

economic or cultural  proclivity  but it also showed us how agile and resilient we are as a human race. The 

Education segment showed us the promise of the future. Surprisingly even though at the school level many 

countries including India had  felt a very high impact in  attendance of the students during the lockdown     

period and their education suffering, at the higher education segment, the damage was much less and  

especially in the Business school  and Technology campuses where the future leaders are being wrought.  

Industry on the other hand went full scale ahead to rework its  processes using higher order technology which 

is becoming the norm that an exception.  Leaders like Elon Musk,  Jeff Bezos, Sundar Pichhai  and    Indiaôs  

Ratan Tata, Anand Mahindra have been saying  the future belongs to  technology, machine learning, artificial 

intelligence,  Fintech  like block chain, Crypto currency, 3D printing, Virtual and Augmented Reality,  Big 

data, Autonomous Transportation, Robotic surgery and patience care, passenger and supply drones and so on.    

In the scenario emerging the industrial productivity be it in manufacturing, services will grow manifold with 

the use of Robotics and AI based analytics  and deep learning, and the prosperity of the industrialists would 

grow equally. There would be more billionaires and unicorns everywhere as the machines would increasingly 

take over the shop floor, e-commerce and services  improving productivity in an impressive way.  

 The  irony however is that the prosperity of a few would not translate into more jobs and earning  

opportunity for the burgeoning youth population, rather the unemployment queues would be  trailing in miles 

and millions if not billions.  The already poor segments will be burgeoning  as they  would be pushed below  

by a multitude of technology based solutions cutting manpower and wages, thus reducing the  

spending power by the poor segment.  

 Much of the known jobs of today  would go starting with Taxis, trains, logistics  and supply chain, shipping 

and port management, electricity  production and distribution, mining and transportationé.. etc., High       

degree of automation is going to be the order than an exception.  On the positive side however there would be 

least wastage and less utilization of minerals and metals  owing to completely new approaches to work,   

transportation, entertainment and education primarily.  Also the earning potential of corporates would jump to 

manifold proportions, all of which call for intervention at the highest level to ensure redistributive justice.  
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The only way to battle this scenario is for the  governments to remain democratic and help redistribute the 

prosperity of the  Digital world  and introduce  consciously measures like Minimum Basic Income MBI  that  

guarantees  survival  income to all unconnected to their employment earnings.  Elon Musk the maverick CEO 

of Tesla and SpaceX  says "Essentially, in the future, physical work will be a choice. This is why I think long 

term there will need to be a universal basic income. "   

Such social engineering would require high quality human intervention in  economy and polity   to help     

democracies design  strategies  that would help  achieve the societal goals of prosperity and peace for all, 

which the United Nations Global Compact UNGC India, enumerates in its 17 Sustainable Development 

Goals and the Ten principles it wants every member nation and corporate to adopt.  As members of UNGCI   

Standards for Educational Advancement & Accreditation (SEAA ) Trust, New Delhi, we find in our own  

sphere of influence, namely Business Education, there is much to be covered in pushing the sustainable world 

agenda. 

The B-schools may have to re-look at their content to bring out  technology     

sensitive leadership but also ones  who would be ethical  and value based in their 

leadership to leverage the expected prosperity  to keep people remain productive 

and happy. 

The 15th International Accreditation Conference of SEAA Trust, New Delhi this 

year  is based on the theme ñsocial impact of business educationò to   establish 

the fact that  future leadership in business, industry or  institutions  will not be 

focused on just domain knowledge and skillset but  based entirely on the social      

orientation of the leader in building a sustainable future.  

The reason for this, if there is a mistake by a human worker the chances are that  

it would affect  the   company or society in a small way, but when machines in an 

increasingly automated world make any mistake the repercussions of that would be devastating.  

In a recent Harvard Business Review article, there was  a pertinent observation. ñCompanies are leveraging 

data and artificial intelligence to create scalable solutions ð but theyôre also scaling their reputational,      

regulatory, and legal risks. For instance, Los Angeles is suing IBM for allegedly misappropriating data it      

collected with its ubiquitous weather app. Optum a subsidiary of UnitedHealth Group is being investigated by 

regulators for creating an algorithm that allegedly recommended that doctors and nurses pay more    attention 

to white patients than to sicker black patients. Goldman Sachs is being investigated by regulators for using an 

AI algorithm that allegedly discriminated against women by granting larger credit limits to men than women 

on their Apple cards. Facebook infamously granted Cambridge Analytical, a political firm, access to the    

personal data of more than 50 million users.ò 

 It goes without saying  that given such a scenario of corporates not adhering to iron clad ethical practices,  

the effect would not be  confined only to the factory where it occurred but  the entire industry worldwide  as 

the industry and services are fast integrating with  the lines being blurred on the nature of job expectations of  

an individual business leader.  

The reason why this may occur is that increasingly the  corporates are  totally networked irrespective of  the  

geography  in which it is located.  In fact this concept is being expanded  to create the collaborative  or collec-

tive impact by social scientists who are propagating the concept.  The concept was first articulated  by John 

Kania and Mark Kramer in the Stanford Social Innovation Review in 2011. That article outlines five key   

elements in a collective impact initiative: A common agenda; continuous communication; mutually            

reinforcing activities; backbone support; and shared measurement.  

 

https://www.latimes.com/business/technology/la-fi-tn-city-attorney-weather-app-20190104-story.html
https://www.nytimes.com/2018/04/04/us/politics/cambridge-analytica-scandal-fallout.html
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Mistake in one place not only spread to the entire economy but also proportionately it will expand with    

profound impact on the  entire society.  Machines despite their clever learning capabilities will lack empathy 

or ethical way of thinking like humans.  

ñJust a few years ago discussions of ñdata ethicsò and ñAI ethicsò were reserved for nonprofit organizations 

and academics. Today the biggest tech companies in the world ð Microsoft, Facebook, Twitter, Google, and 

more ð are putting together fast-growing teams to tackle the ethical problems that arise from the widespread 

collection, analysis, and use of massive troves of data, particularly when that data is used to train machine 

learning models, aka AI, the Harvard Review article quoted earlier  observed.ò 

 There is a general expectation that Industry 4.0 would achieve   faster response to customer needs than is 

possible today. It improves the flexibility, speed, productivity, and quality of the production process. 

And it lays the foundation for the adoption of new business models, production processes, and other          

innovationsΦ On the flip side job losses would be acute and skill-set expectations would be also                 

proportionately higher leading to lesser jobs in manufacturing and services around the world.  

India faces a more harsher reality than the world as more than 70 per cent of 

the global population of youth in the age range of 18 to 24, who are usually 

the ones seeking their first jobs are expected to be inside the borders of       

India. This means, with job avenues shrinking the  jobs shifting to               

environments where the job seeker qualifications would be more defined,   

requiring the students to acquire high qualifications, which in turn also means 

high quality of education institutions.  

In the book ñSolution Revolutionò Deloitte's William D. Eggers and Paul    

Macmillan stated prophetically more than a decade ago, óBy erasing public-

private sector boundaries, the solution economy is unlocking trillions of     

dollars in social benefit and commercial value. Where tough societal problems 

persist, new problem solvers are crowd-funding, ridesharing, app-developing, 

or impact-investing to design innovative new solutions for seemingly          

intractable problems. Providing low-cost health care, fighting poverty,        

creating renewable energy, and preventing obesity are just a few of the tough challenges that also represent 

tremendous opportunities for those at the vanguard of this movement. They create markets for social good 

and trade solutions instead of dollars to fill the gap  between what government can provide and what citizens 

needò 
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Social engineering should also result in lasting good for the society and its people irrespective of          

geography or economic advantage. It should also result in a world which remains advantageous to those 

who live now and also for generations to come. Sustainable world is something which provides for all the 

needs of the current generation while retaining and preserving the common goods for sustainability of  

future generations.   In addition to natural resources,  social and economic needs also should be  satisfied 

in the foreseeable future.  

The goal is to preserve and sustain the future  in terms of conserving the common goods such as, air,    

water, oceans, atmosphere, outer space  etc., According to the World Conservation Strategy, a report on 

conservation published by the International Union for Conservation of Nature and Natural                       

Resources (IUCN) in collaboration with UNESCO and with the support of the United Nations Environ-

ment Programme (UNEP) and the World Wildlife Fund (WWF): 

"A commons is a tract of land or water owned or used jointly by the members of a community. The global 

commons includes those parts of the Earth's surface beyond national jurisdictions ð notably the open 

ocean and the living resources found there ð or held in common ð notably the atmosphere. The only 

landmass that may be regarded as part of the global commons is Antarctica ..."  Today, the Internet, World 

Wide Web and resulting cyberspace are often referred to as global commons. Other usages sometimes  

include references to open access information of all kinds, including arts and culture, language and       

science, though these are more formally referred to as the common heritage of mankind.  

The crucial question to be asked is whether the Business  schools are teaching principles of profit       

maximisation or preservation and sustenance of the nature  and global commons. The answer cannot be a 

straight ñyesò as only now awareness is seeping into the  academia as to how does one could sensitize the 

future leaders and managers  to the ethics of preservation and  sustenance of  the environment  that is   

affected by their actions. It is in this   respect only the current  

conference is relevant as we seek to find out  the extent of ñsocial 

impact of  business          educationò through the various forums 

and sessions including the  student case competition.  Essentially 

we are asking:  

The Theme:   "Social Impact of Business Education"  
Sub-themes :    
1. B-school commitment to UN Sustainable Development Goals 
(SDGs) 
2. B-school society outreach challenge  
3. Connecting curriculum to Business Reality  
4. Business Education impact on Business and Political environ-
ment  
5.  Knowing, learning and Doing,  Are B-schools able to connect 
these to their  social commitment ? 
6.  Measuring Social Impact of Business Education, the challenges 
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Letôs take the third  goal  first, namely connecting curriculum to business reality. Historically the               

B-schools always claimed that they are connected to the business environment and in fact most even offer 

a full credit course on the subject and there are also full-fledged MBA courses on business   environment.  

Broadly the approach would be to look at the external business environment that has technology,         

economic, political & legal, demographic, social, competition and globalisation as the     challenges which 

would have to be faced by the entrepreneurs, managers, workers and customers.  The world  is now facing 

the biggest demographic and social challenges ever in history  with the environment  having been spoilt 

beyond repair and the peopleôs lifestyle has become unsustainable. The finite resources like water, rains, 

minerals, marine stock have all been exhausted.  The business environment itself has changed  drastically. 

How does one sensitize the students to these changes by tweaking the business environment curriculum is 

the question we are posing to our speakers and our  case competition participants.  

The next one flows from the third where we seek to understand how the Business schools are preparing 

the students to  advise and control the politics of the nation which is crucial for the sustainability of the 

world.  Are there any assessment tools developed to understand the social impact of businesses to          

sensitise the students. Is there any conscious attempt to  teach the basis of the UN Global Compactôs 17 

sustainable development goals? 

Arising the above, what changes  the B-schools should bring about to get their students ready to face the 

society?  
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Laura Steele, an author the submittable blog defines Social impact as the positive change the  organization 
creates to address a pressing social issue. This can be a local or global effort to tackle things like climate 
change, racial inequity, hunger, poverty, homelessness, or any other problem your  community is facing.  
 
ñSocial impact can be about helping those    in need, providing resources and advocacy, or it can be about 
lessening the negative effects of doing business. Luckily, when it comes to the world of social impact, the 
possibilities for how you can be a good steward in your community are endlessñ, she says.  According to 
her For businesses with their eye on the bottom line, dedicating resources to a social impact program is a 
worthy investment. More and more customers are prioritizing a businessôs commitment to better their 
community. Being vocal about your intentions and following through in a meaningful way is essential.  
In addition to improving customer sentiment, engaging in social good has taken on a new urgency. With 
economic disparities on the rise, the environmental effects of climate change setting in, and a racial     
reckoning at hand, businesses understand that their health and longevity is dependent on the world at 
large.  
The Harvard MBA degree on sustainability  lists the following as the outcome of the course.  
¶ Gain knowledge of sustainability criteria and benchmarking measures to critically evaluate the 

health of the natural and human-designed world. 
¶ Develop an understanding of policies, technologies, and financial models that support sustainable   

development. 
¶ Build competency in a variety of quantitative and analytic skill-sets. 
¶ Learn to design sustainable solutions that reduce environmental impact and increase benefits to       

society and ecosystems. 
¶ Earn an optional graduate certificate in corporate sustainability, environmental policy, sustainable  

cities, natural resource management, or sustainable food systems. 
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The goals are clearly set! The passing out future business leaders with their knowledge of  sustainability  

are also expected to continuously assess  the social impact of their businesses to attain a sustainable     

future.  

 

IESC Business school of University of Navarra says ñIESEôs mission is to develop leaders who strive 

to have a deep, positive and lasting impact on people, companies and society.   And more and 

more organizations are demanding strong leaders able to integrate social impact criteria in their 

business decisions.ò 

The  school is clear in preparing its students to face the   society with better knowledge and tools 

to build and sustain companies that would have a positive impact on people. Gabriel Gage (MBA-

21), co-president of the Responsible Business Club, quoted 

in a IESE flyer says that Social Impact Consulting        

perfectly complements other sustainability courses and the 

work of IESE student groups like the RBC and Social    

Action Club. ñThe course allows one to understand how 

social action differs from environmental or economic     

action,ò Gage says. ñAnd while we learn a lot about how to 

perform ethical business, there are not many opportunities 

to challenge oneself through client work and, at the same 

time, earn a credit for part-time work in a group setting.ò 

 

 

 

LƳŀƎŜ ŎƻǳǊǘŜǎȅΥ L9{/ .ǳǎƛƴŜǎǎ ǎŎƘƻƻƭ  

https://groups.iese.edu/rbc/about/
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We  will have all the top rated accreditation systems  presenting at our conference  and there 

would be two panels, one exploring  the prevailing challenges  of society  and      another would 

be what B-schools could do to face the challenges.  

We expect leadership from AACSB, EFMD Global, ACBSP, AMBA-BGA, IACBE and SAQS 

from the Accreditation agency side presenting at our conference and institutions like   Peregrine 

Global our partner institution from Wyoming  North West America, Association of Indian     

Management Schools AIMS, United Nations Global Compact India UNGCI,   Indian Association 

of Autonomous Business schools IAABS among others. 

The virtual two day conference would be held between 6 p.m to 9 p.m. IST each day on           

November 7 & 8, 2022 

 

Thothathri Raman 

New Delhi November 7, 2022 

Finally everything boils down to 

people especially the growing 

generation which expects to  

inherit a world in which they 

could expect live in comfort 

having access to education,  

clean air, water and a roof over 

their head.  We are initiating a 

debate to make this     possible 

through our 15th International 

Accreditation Conference. We 

also acknowledge the fact that 

the Accreditation Agencies  

which are presenting at our  

conference  are all aware of 

their role and responsibility in 

ensuring that  the B-schools are 

sensitive to their role in society.  
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Conference  Inaugural Panel theme:  ñSocial Impact of Business Educationò 

Second Day Panel Theme  :ñLeadership building for the new social order, the B-School  Challengeò                                                                                                                   

IŀƴŘōƻƻƪ ƻƴ  LƴǘŜǊƴŀǝƻƴŀƭ 

 !ŎŎǊŜŘƛǘŀǝƻƴ  
мрǘƘ LƴǘŜǊƴŀǝƻƴŀƭ !ŎŎǊŜŘƛǘŀǝƻƴ  

/ƻƴŦŜǊŜƴŎŜ WƻǳǊƴŀƭ  
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IAC 2022 PROGRAMME (November 7 & 8, 2022) Virtual Conference 
 
Day 1    November 7,  2022 

 

6:00 p.m.  
Short welcome by Smitha Raman 
Lamp-lighting 
Short tribute to (Late)Dr Olin Oedekoven, President and CEO of   Peregrine Global Services and Peregrine 
Leadership Institute Gillette, Wyoming 
     Prof Thothathri Raman, Chairman, SEAA Trust, New Delhi 
     Dr Gunther Singer CEO Life and Career Design Consulting     

6: 10 p.m. 
Short introduction to conference by Prof A Thothathri Raman Chairman SEAA Trust New Delhi 
Release of the International Accreditation Handbook  & 15th IAC Journal  2022 

  

6:15 p.m.  

Panel discussion 
"Social Impact of Business Educationò  
Panel Members:  
Prof Bijoy Sahoo Executive Vice  Chancellor Southern University and A&M College, Baton Rouge (Panel 
Chair) 
Amy Memon,  Regional Head, South Asia  AACSB    
Mark Stoddard  Director of Accreditation and AMBA-BGA 
Jeffrey Alderman President & CEO  ACBSP 
Nishit Jain Special Advisor EFMD Global 
Ted Collins Director of Member Services, Marketing and Recruitment IACBE  
Aseem Kumar  Head  Asia Pacific Resource Centre (APRC), 
UN Global Compact Network India UN GCNI 
Dr Katalin Kovacs  Director of Global Business Development  Peregrine Global   
Dr R Nandagopal, Director General of STC  & President  Association of Indian Management Schools 
(AIMS)  

7:15 p.m.  AACSB International Accreditation Presentation by Amy Memon, Regional Head, South Asia 

7: 45 p.m. 
EFMD Global Presentation by Nishit Jain Special Advisor EFMD Global Network  & Prof Piet                 
Naud®,   director of the University of Stellenbosch Business School (USB)  
Title: ñThe radical shift in social impact expectations from business education and a response from the 
EFMDò 
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8: 15 p.m. 
AMBA-BGA Presentation by Mark Stoddard Director of Accreditation and AMBA-BGA 

8:45 p.m. 
  

  Ramakrishna M R  chairman of Maitri Aquatech, Hyderabad & GCNI Innovation 
Awardee 

8:55 p.m.  Concluding Remarks 

Day 2    November 8 2022 

6:00 p.m.  Introduction of second day of the Conference by Prof A Thothathri Raman Chairman SEAA Trust      

6:10 p.m.  
Panel discussion 

ñBuilding Leadership for a new Social order, the B-school challengeò 
Panel Members: 
Dr Doug Gilbert Founder Lone Tree Academics LLC (Panel Chair) 
Prof  Balasubramanian Director GRGCAS Coimbatore 
Mr Vinod Menon Member  Sri Sri Ravishankar University, Orissa    
Dr Kerron Reddy CEO & Founder AIMS Institutes, Peenya  Bangalore 
Dr M J Xavier Professor and Chairperson -  Centre for Technology and Innovation LIBA Chennai  

Dr Manish Jain Chairman Founder CEO IBA Bangalore 
Dr B V Krishnamurthy Advisor Peregrine Global Services 
Dr. Sandhya G.Krishnan  Change Management & Transformation  leader Cognizant 
Dr Ranganathan Chandrasekaran Professor University of Illinois  Chicago 

7:10 p.m.  PRME Presentation Dr Chandrika Parmar PRME chapter president and professor SPJMR UK 

7:20 p.m.  ACBSP Presentation by Dr. Lucie Depoo Director of Training 
Associate Director of Accreditation 

7:50 p.m 

   Benedict Gnaniah Founder Metaverselearning.org 

8:00 p.m. IACBE Presentation by Ted Collins Director of Member Services, Marketing and Recruitment IACBE 

8: 30 p.m. Peregrine Global presentation  Dr Katalin Kovacs  Director of Global Business Development  Peregrine Glob-
al  

8: 50 p.m. 

 Dr V J Byra Reddy Professor Chanakya University Bangalore 

9.00 p.m. Concluding Remarks 
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Prof  Thothathri Raman: Founder of Standards for Educational Advancement &    

Accreditation (SEAA) Trust, New Delhi  and former Executive Editor of Business 

India where he launched the first ever media ranking of business schools in the year 

2000. An author of 26 books, Mr Raman is also an accomplished globally award  

winning faculty.  

Dr Guenther Singer, is a  life coach and trainer based in Austria.  Dr Guenther was 

also the first Executive Director of the European Accreditation System ATHEA  

while working for the Peregrine Academic Services (now Peregrine Global), Gillette, 

Wyoming.  

Prof Bijoy Sahoo Executive Vice  Chancellor Southern University and A&M      
College, Baton Rouge (Panel Chair). Prof Bijoy also has extensive experience in the 
area of International Accreditation  having been the mentor of AACSB and ACBSP. 
Prior to joining Southern University, Sahoo served as a tenured professor of finance 
at North Carolina Central University (NCCU)  

Amy Memon,  Regional Head, South Asia  AACSB.   Amy has worked with 
AACSBôs member schools, and served as the associationôs special advisor in  
India for six years.   

Mark Stoddard  Director of Accreditation and  AMBA-BGA.  Having worked at 
AMBA & BGA for more than 15 years, Mark is responsible for the creation,      
design and development of the full suite of BGA services and accreditation        
processes, while leading the review of accreditation criteria at AMBA. 

Jeffrey Alderman President & CEO  ACBSP joined ACBSP in 2015 and has since 
built the  organization to a formidable  Global accreditation system.  He has  long 
supported SEAAôs international Accreditation efforts.  
 

Nishit Jain Special Advisor EFMD Global is a well known name in the Indian      
B-school circles having worked for over two decades in various capacities and 
with EFMD now for close to a decade. Nishit has been a regular speaker and an 
ardent supporter of SEAAós accreditation advocacy.  

Dr R Nandagopal, Director General of STC  &   the current President  Association of 

Indian Management Schools (AIMS)  has over 35 years of experience in Business 

Education field and he also a noted accreditation champion at the global level.  
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Dr Patrick Hafford President & CEO  IACBE. Dr. Hafford is responsible for the 
strategic, marketing, operational, financial, and values leadership of IACBE. Pat 
previously served as IACBE Vice President of Operations.  

Aseem Kumar,  Head, Asia Pacific Resource Centre (APRC),UN Global Compact 
Network India UN GCNI is a well known name in  the sustainability debate.. Aseem 
Kumar also briefly held the portfolio of the President of the organization.  

Dr Katalin Kovacs Director of Global Business Development Peregrine Glob-
al Katalin is a higher education, and international accreditation specialist with 
20 years of experience,. She is  passionate about advancing higher education      
institutions around the world.,  having held senior international management 
roles with  a track record of excellence in building up quality assurance        
systems within institutions  

Ramakrishnan M R chairman  of Maitri Aquatech, Hyderabad & an UN GCNI 
Innovation Awardee. MRK as he is known  started  out as a HR  specialist and 
now a well known Industrialist in Hyderabad  in manufacturing and water 
equipment.  

Dr Doug Gilbert Founder Lone Tree Academics LLC  is  globally well 
known as a quality champion and an accreditation expert.. He is closely 
associated with the Indian  Business Schools  and with SEAA Trust New 
Delhi  

Prof  Balasubramanian Director GRGCAS Coimbatore is a veteran in business 

education and corporate strategy for the past over four decades. A witty  speaker, 

Prof Bala has endeared himself to students as well as corporate leadership in his 

career.  

Mr Vinod Menon CEO Art of Living, a spiritual organization for self development  

with millions' of followers  is also a well known  motivational speaker.  He is a 

great organizer of mega events around the world for his spiritual master Sri Sri 

Ravishanker. 

Dr Kiran Reddy is the founder of the diversified education conglomerate 

in Bangalore called Acharya  Institute of Management Studies (AIMS).. 

She is also known nationally as one of the well known women leaders.  
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Dr M J Xavier Professor and Chairperson -  Centre for Technology and Innovation 

LIBA Chennai . Prof Xavier  has long experience in Management Education  &   

corporate training.  

Dr Manish Jain Chairman Founder CEO IBA Bangalore is an unique Edu-prenur  

with strong grounding in research, training  and strategy.  He also balances his   

interest in family businesses with running  his academic institution  successfully.  

Dr B V Krishnamurthy Advisor Peregrine Global Services has decades of experience  
as a  corporate leaders, faculty administrator,  Education start up expert,  and an    
accreditation expert.  

Dr. Sandhya G.Krishnan   a Cognizant  leader focusing on Change Management & 

Transformation strategies. She also headed the Global Head of the Millennial 

Council of Cognizant, one of worldôs largest software development companies.  

Dr Ranganathan Chandrasekaran Professor University of Illinois at Chicago is  
Professor and Director of Master of Science in Management Information Systems 
(MSMIS) Graduate Studies 
 
 

Dr Chandrika Parmar PRME chapter president in India and professor at SPJMR 
UK is a well known management faculty of the country. She has a DPhil in    
Management Studies from Said Business School, University of Oxford.  

Dr. Lucie Depoo Director of Training Associate Director of Accreditation at      
ACBSP. Her research interests are related to quality in higher education and human 
resource management and development. She is a member of scientific editorial 
boards, serves as an associated editor and reviewer of several international journals  

Benedict Gnaniah Founder Metaverselearning.org is a veteran  media and advertising 

professional with over four decades of experience. A maverick with words  and a 

spontaneous  speaker, Benedict has won many accolades throughout his career.  

Ted Collins Director of Member Services, Marketing and Recruitment IACBE   also 
works with individual schools on application processes, workshops, accreditation 
questions and complain  

Prof Piet Naud®, Director of the University of Stellenbosch Business School (USB), 
is a well-known academic, public speaker and column writer. Before his appointment 
at the USB, he was deputy vice-chancellor responsible for teaching and learning at 
the Nelson Mandela Metropolitan University (NMMU) in Port Elizabeth He has more 
than twenty years of management experience at a university.  
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Accreditation  agencies lead in social   

impact assessment and reward 

                 

 

Leading accreditation agencies have taken upon  themselves to introduce   assessment  methodologies to  gauge the 

social impact of business education. This ranges from tweaking the standards to introducing fresh principles and    

directives to understand and assess how the business schools are building a sustainable society keeping in mind the 

social impact their  student leaders may created in future.  

  

 

 

 

As the worldôs largest association for business education, AACSB is at the intersection of education, business, and 

society. The association believes that business schoolsðand businessesðare a force for good in the world. With a 

vision to transform business education globally for positive societal impact, AACSB is using a collective framework 

to rethink the business philosophy and leadership competency model for the  21st century in four key areas:   AACSB  

says Earning AACSB accreditation signifies a business schoolôs commitment to strategic management, learner      

success, thought leadership, and societal impact.  

 As a global society, we simply have not prepared todayôs leaders to navigate the rapid pace of change, disruption, 

and an uncertain future as businesses shift from the old ways of profit at all cost towards a triple bottom line that   

includes people, profit, planet. The movement is accelerating through consumer demands, a need to align values and 

purpose with those of employees, and rebuilding systems that are not sustainable long term.   

In the context of AACSB's 2020 business accreditation standards, 

societal impact refers to the ways in which a business school's  

mission and strategic plan guide actions that positively influence 

societyðat local, regional, national, or international levels. 

 Earning AACSB accreditation signifies a business schoolôs    

commitment to strategic management, learner success, thought 

leadership, and societal impact. The fundamental purpose of 

AACSB accreditation is to encourage business schools to hold 

themselves accountable for improving business practice through a 

commitment to strategic management, learner success, thought 

leadership, and societal impact. 

Over 950 schools in 50 countries worldwide are focused on the standard 9  Engagement and Social Impact  which 

calls for schools to impact for betterment of the society  within their curriculum, strategy, community engagement and 

research.  

 



 

LƴǘŜǊƴŀǝƻƴŀƭ !ŎŎǊŜŘƛǘŀǝƻƴ /ƻƴŦŜǊŜƴŎŜ нлнн                                                            ! {9!! ¢Ǌǳǎǘ tǳōƭƛŎŀǝƻƴ ŦƻǊ ǇǊƛǾŀǘŜ ŎƛǊŎǳƭŀǝƻƴ ƻƴƭȅ  

 AACSB and PRME (Principles for Responsible Management Education) developed a webinar series that brings      

together a community of leaders and learners committed to creating positive societal change and action.   

¶ Recent global events have propelled organizations to take a stronger position in leading societal impact, including 
expanded expectations among organizational leaders to prioritize and drive progress in this area. 

¶ Intrapersonal competencies of a societal impact leader include developing knowledge around societal impact     
issues, cultivating a deeper self-understanding, and recognizing big-picture priorities within their work. 

¶ Interpersonal competencies of a societal impact leader include exhibiting a growth mindset, following a human-
centered approach to leadership, and sharing knowledge with others. 
 
Organizations are increasingly called on to create and prioritize positive societal impact (SI) across their operations, 
products, and services. Leaders of this movement will need an expanded set of competencies to effectively meet new 
demands. As members of society grow energized by global events and trends, the timeline for creating impact becomes 
accelerated, compelling businesses to integrate societal impact into their strategies. 

Research suggests that for organizations to have societal impact, they need to take the following actions: 

¶ Prioritize self-awareness by becoming more mindful of their values, reflecting on their ethos, and defining their 
goals while creating systems to accurately measure their progress toward societal impact objectives internally and    
externally. 

¶ Internalize their commitment to making a positive societal impact by embedding societal impact into the     
organizationôs mission and culture. A comprehensive approach is pivotal to success, starting with leadership and      
ultimately involving all employees in the organization. 

¶ Have the courage to act. Organizations must take steps to pivot from commitment to action, which requires that 
they move out of their comfort zone and take calculated risksðincluding the potential of failure. 

¶ Nurture the growth and development of their people in order to sustain action. When organizations prioritize 
the health and well-being of employees, they also promote within them a growth mindset. 

¶ Integrate a global vision with local action by keeping local stakeholders and beneficiaries at the center of plan-
ning. Positive societal impact requires organizations to be ingrained in the communities they are trying to reach. 

To achieve the societal impact they desire, leaders must build multidimensional partnerships with a broad set of entities 

and stakeholders, including business schools. Organizations need partners that can challenge them to grow and develop 

in critical ways.  

In forging a world where society values authenticity, leadership, and collaboration, the importance of lifelong learning 

is paramount. As current and emerging leaders are increasingly assessed on their competencies and actions related to 

societal impact, they will need greater opportunities for developing such capabilities. Business schools are hearing the 

calls to cultivate leaders with socially responsible mindsets throughout all stages of learning, and well into their careers; 

AACSB business schools are model partners for heeding this call.   

 

https://www.aacsb.edu/events/2022/03/wn-2022-march-business-schools-driving-societal-impact-webinar-series
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EFMD Global, based in Brussels  is one of the early adopters the concept of social impact assessment.  In a 
blog post  around October 2019,  the author Tereza Valkova had discussed extensively as to what constituted  
social impact and how to measure it.  

According to  the author, almost all the Business schools are asking this question as to how to assess their  
impact on society.  

EFMD for its part is a strong advocate of the social and environmental imperatives that must accompany 
business practices globally. Our commitment is to offer professionals and institutions involved with         
management learning and organizational development the opportunity to be part of a dynamic, relevant and 
diverse network, sharing the common objective of developing effective and socially responsible leaders and 
managers. Ethics, Responsibility & Sustainability is fully embedded into both of the EFMD international   
accreditation systems: EQUIS institutional accreditation since January 2013 and EPAS programme            
accreditation since January 2014.  

EFMD signed in 2003 a partnership agreement with the United Nations Global Compact (UNGC) and 
launched the Global Responsibility Invitation which in turn led to the creation of the Globally Responsible 
Leadership Initiative (GRLI). The GRLI exists to catalyse the development of globally responsible leadership 
and practice in business and society worldwide. Since its foundation by strategic partner EFMD and the   
United Nations Global Compact (UNGC) in 2004, the GRLI now also counts the Association to Advance 
Collegiate Schools of Business (AACSB) International as a long-term strategic partner (since 2013). 

Website: https://grli.org  

EFMD also worked closely with    the UNGC since 2006 as a founding member in the development and formulations of The     
Principles for Responsible Management Education (PRME). 

Website: http://www.unprme.org/index.php 

The first comprehensive impact assessment tool for business schools 

EFMD had developed what is called BSIS Impact assessment which  provides a tailor-made information and data col-
lection system for monitoring  the social  impact of the  member school. BSIS constitutes a compelling negotiation tool 
that can be used externally to demonstrate to the regional authorities and other stakeholders how  the school's activities 
benefit them.  

At the heart of BSIS is a framework of 120 indicators covering 7 dimensions including financial, economic, 
societal and image dimensions of impact. Since its launch in 2014, BSIS, run as a joint venture between 
EFMD Global and FNEGE, has successfully assessed 54 business schools all over the world.   
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In all cases the fundamental purpose is to achieve clearer accountability and greater transparency regarding its real 
contribution to the development of the communities around it. This is often a concern even for Schools whose 
market positioning and strategy are essentially national and international, especially when a School benefits from 
local or regional funding.  

The essential purpose of the BSIS process is to bring to light and organize into a single structured document the 
many and varied way in which the School serves and influences its local environment. The third step in the     
methodology is therefore to identify as broadly as possible the different areas in which the School has an impact. 
There are currently more than twenty impact areas that have been grouped into the seven parts of this Assessment 
Criteria Guide.  
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What socially responsible leadership  

looks like when it makes a difference 

Dean Maury Peiperl  of  George Mason University investigates the principles 
for making responsible business leadership effective. 

Iôve always been partial to incorporating music and drawings ï and particularly cartoons ï when I present to 
an audience of students or executives. My favourite cartoon, by legendary New Yorker cartoonist Sam 
Gross, depicts a pack of wolves on a hilltop, howling at a full moon. In the midst of this, one wolf turns to 
another and says, óMy question is: Are we making an impact?ô 

Itôs certainly no bad thing that the amount of attention and rhetoric being paid to the idea of socially        
responsible business has grown significantly in recent years. Certainly, the current state of the world is    
unsustainable, and on top of the crises of war, inequality, infrastructure and the instability of democratic 
governance, we face an existential climate crisis that threatens to make them all irrelevant in the not-so-long 
term. As business occupies a unique position, occupying much of most peopleôs time, energy and resources, 
and serves as a provider of their needs as both employer and supplier, business leaders are in a position to 
advocate for responsible action towards a sustainable global future and to play a key role in bringing it 
about. 

Often, however, leaders respond to the immediate need to make a show of commitment but fail to follow 
through. They may not know how, or they may not feel it is truly part of their role. After all, this kind of 
thing has rarely been the remit of business before é Or has it? 

During the Civil Rights Movement in the United States, for example, businesses in Southern cities,           
including Dallas and Charlotte, defied the hardline stance of local authorities and pushed for racial           
desegregation. And the templates for ñgreen industriesò such as renewable energy and recycling were set in 
our grandparentsô era and earlier, by pioneers such as Danish inventor Poul La Cour, who, in 1895, built a 
wind-powered plant that supplied electricity to an entire village. 

Whether or not we remember those times (and thatôs another story), we can learn from more recent, more 
and less effective examples: 

Seven principles for making responsible business leadership effective 

1) Start close to home. Your efforts are more likely to be effective if they start with your own business    
situation. Customers and investors ï rightly or wrongly ï are apt to assume bad faith if your first big foray 
into societal leadership is based on finger-pointing, rather than looking within. Former Unilever CEO Paul 
Polman has become one of the most effective global advocates for socially responsible business by building 
on the credibility earned during his tenure through Unileverôs ambitious Sustainable Living Plan. By      
contrast, the fossil fuel industry has waged long and largely successful messaging campaigns attempting to 
divert responsibility for climate change away from itself and towards consumers. True leadership requires 
the courage to acknowledge how your organisation has contributed to problems and the commitment to   
follow through with meaningful improvements. 

2) There is no shortcut to purpose. Genuine purpose doesnôt happen overnight. As I wrote recently, óIf they 
want to become purpose-driven, todayôs companies cannot simply layer purpose atop what theyôre   already 
doing ï they must ensure every aspect of their business harmonizes with their core values.ô Societal        
concerns cannot be fighting for bandwidth with bottom-line issues; they must be fully aligned, or at least 
strategically balanced. The familiar, approach to CSR, with all its insufficiencies, tends to be what less     
visionary organisations fall back on. But safe answers and low-value solutions are not the stuff of societal 
leadership. 

3) Choose issues carefully. In an article entitled ñThe Double-Edged Sword of CEO Activismò, Stanford 
researchers found that while CEOs speaking out on social issues (with the exception of the Russian invasion 
of Ukraine that recently galvanised the western world) remain a relative rarity (with only four percent of 
S&P 1500 CEOs making such statements on a personal basis), their activism may too often be falling on 
deaf ears. The most common issues addressed by CEOs ï those pertaining to diversity and equality ï were 
the very ones most likely to divide public opinion. Topics such as environmental sustainability, climate 
change, access to healthcare and income inequality were more warmly and broadly received. 

https://www.gsb.stanford.edu/faculty-research/publications/double-edged-sword-ceo-activism
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4) Timing and rhetoric matter. That doesnôt mean business leaders should always play it safe. On the contra-
ry, raising important but uncomfortable topics is part and parcel of leadership. The first step is to anticipate 
and prepare for pushback when the time comes to raise divisive issues. And the most effective leaders skill-
fully frame and time their statements. For example, Lloyd Blankfein, then the chairman and CEO of Gold-
man Sachs, caused a palpable stir when he spoke out in support of same-sex marriage in 2012. His statement 
was well-timed to coincide with shifting public opinion on the issue, culminating in the widely hailed 2015 
U.S. Supreme Court decision to legalise gay marriage across all 50 states. And Blankfein used the term 
ñmarriage equalityò, rather than ñgay marriageò. Whenever they can, effective leaders use the vocabulary of 
connection and universality rather than division. 

5) Be aware of context. Connection starts with a solid understanding of the situation. Leadership is about 
using your voice and platform as a force for good where it will make the biggest difference. No leader      
possesses credibility on every conceivable topic, or with every audience. This is particularly true of           
embattled leaders. For example, US Major League Baseball commissioner Rob Manfred no doubt had noble 
intentions when he decided to move the 2021 All-Star Game from Atlanta to Denver in response to restrictive 
voting laws passed by the Georgia state legislature. However, Manfredôs pre-existing unpopularity among 
baseball fans ï he was (and is) seen as prioritising profits over their enjoyment of the sport ï helps explain 
why the All-Star Game switch was viewed by many as a grandstanding ñwokeò gesture, performed at the  
expense of small local businesses that were counting on revenue from the event. When, in the same context, 
another controversy erupted in Atlanta around the ñtomahawk chopò chant that reflects stereotypes about  
Native Americans, the once-bitten Manfred passed the buck to Native American communities themselves. 
Leaders donôt make statements in a vacuum. Make sure your leadership mandate is strong before attempting 
social activism. 

6) As business schools undergo their own inflection around issues of sustainability and fostering socially     
responsible business, the same seven principles may apply ï especially the need for collaboration and coordi-
nated action. At George Mason University, we highly prize interdisciplinary collaboration both in the class-
room and among our researchers ï and thus we cultivate and reward it, through our promotion processes,  
interdisciplinary centres, cross-school appointments and deep connections with the world of practice. We  
recognise that business education alone ï or indeed, any purely disciplinary training ï cannot provide all the 
tools tomorrowôs leaders will need. 

Early signs of an effective coalition-building approach for social impact are also evident in recent develop-
ments such as Business Schools for Climate Leadership, a consortium of eight of Europeôs top business 
schools óto prepare present and future business leaders for climate leadershipô. It remains to be seen whether 
these initial efforts will be successful, but at the very least the information-sharing structures they introduce 
could be transformative vehicles for global business education. 
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Looking forward ï and indeed, looking at history ï the best societal business leaders will be masters of     
coalition-building and the contradictions of ñcoopetitionò (i.e. cooperation with rivals). 
Another critical way business schools can help develop capacity for societal leadership is by serving as a  
reality check. The research-backed insights coming out of our institutions can be converted into frameworks, 
metrics, etc. to help learners and leaders measure the tangible results of their interventions. Masonôs Busi-
ness for a Better World Center, for example, is currently developing what we believe is the worldôs first 
Stakeholder Value Index (SVI), a scorecard of sorts for stakeholder capitalism. The SVI draws upon a wealth 
of publicly available data to quantify how each of the worldôs largest businesses affect the lives of their    
customers, employees, shareholders, communities and the planet. 

Ultimately, of course, whether from scholarship or leadership, it is impact that matters. If we understand 
what effective socially responsible leadership looks like, and are able to practice it and help others do so, 
then we may continue to increase the positive difference we are making in the world. More and more, wheth-
er from students, local businesses, investors, research partners or from generations yet to come, that is the 
standard to which we will be held. 

 Treat observances as impact opportunities. The wheels of ñwoke capitalismò grind on, giving rise to ever-
fewer surprising declarations of support from companies of all shapes and sizes for Black History Month, 
International Womenôs Day, Pride Month, etc. In many cases, these are prime examples of what economists 
call ñcheap talkò: low-cost communications that are non-committal and unverifiable. With the rise of social 
media, however, itôs much easier for the public to call you out for not walking the walk. For instance, an    
automated Twitter account called @PayGapApp taunted organisations who tweeted for International    
Womenôs Day earlier this year by publicising their often-large gender wage gaps. Why not forgo the cheap 
talk and give your public statements some teeth? For instance, in a recent Newsweek op-ed (co-written with 
Jules Peiperl), I suggested ócompany involvement in Pride should focus on those in the community most in 
need of support and change. Right now, that particularly means trans people and people of colour.ô Thereôs 
nothing wrong with officially observing events like Pride Month ï far from it. But these observances are 
symbolic of the care and consciousness that need to exist year-round, and should be backed up by relevant 
and impactful action, such as donations of time and resources to worthy outreach organisations and, most 
importantly, continued and measurable progress within the company itself. 

7) Try not to fly solo. Many of the above principles are aimed at avoiding negative judgments from external 
stakeholders. This is because the more a leaderôs activism can be interpreted as just one personôs opinion, the 

less likely it is to exert real influence. Thus, I 
offer what may be the most important principle 
last: Think in terms of ñweò instead of ñIò. A 
collective statement or commitment can be infi-
nitely more powerful than one individual, or 
even one organization, acting alone. Look at 
the way the Business Roundtableôs 2019       
Statement on the Purpose of a Corporation 
transformed the societal conversation about 
stakeholder          capitalism (though some ar-
gue that concrete results have yet to be seen). 
Or how Jeffrey Sonnenfeld,        Associate 
Dean at Yale School of Management, regularly 
brings together CEOs ï often at their behest ï 
to develop concerted responses to pressing so-
cial and political events such as Brexit, restric-

tive voting laws, the January 6th insurrection, and most recently, Russiaôs invasion of Ukraine. Looking for-
ward ï and indeed, looking at history ï the best societal business leaders will be masters of coalition-
building and the contradictions of ñco-optitionò (i.e. cooperation with rivals). 
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Association of MBAs & Business Graduates Association  together  have been working in the area of social impact for 

some years and even instituted an award for the same. The details of the award and the criteria therein, is ample proof 

of the serious commitment of the London based accreditation body   to gauging the social  commitment of its member 

schools.  

The BGA Business School Impact Award 2022 is open to BGA member, validated, and accredited Schools which can 

demonstrate their impact on all stakeholders, alongside BGAôs vision and Charter. 

This award is an excellent way to celebrate and reflect on the positive impact that your Business School is exerting on 

students and graduates, your communities and the economy as a whole. 

By validating how positive impact, continuous improvement and responsible management have enhanced the stake-

holder experience, Business Schools will have the opportunity to showcase how they are contributing to the betterment 

of society using both quantitative and qualitative analysis of activities, initiatives and/or programmes. 

This award promotes the values of positive impact, innovation, responsible management and lifelong learning across 

areas such as programme design, social outreach programmes, alumni relations, careers services and other areas where 

the Business School is demonstrating an impact.  

Eligibility  

 

BGA member, validated and accredited Business Schools are invited to nominate why they think they are eligible 

based on the Award Criteria. 

Award Criteria  

Your nomination could be based on an innovative programme design that has sustainability embedded throughout, an 

alumni relations programme that is built around returning support and investment in to the local economy, curriculum 

design that impacts salary outcomes for graduates, employer relations activities that support principles of responsible 

management and lifelong learning, or any other aspect of running your Business School which you feel is particularly 

ground-breaking and impactful and should be rewarded for its ingenuity and creativity. 

 

AMBA & BGA welcome entries showing:  

 

Í Growth, development and transformation  

Í Building connections with value  

Í Continuous improvement, impact, innovation and excellence  

Í Engagement, support, value and sustainability 

Í Curriculum and programme design  

Í Careers services  

Í Other areas with significant impact  
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Judges will be looking for evidence that:   

Í The entry is innovative and impactful, with quantitative and qualitative measurement of impact.  

Í The market has responded to the initiative.  

Í The activities have been running for between six months and two years (i.e. at least three months since launch/ roll 
out, but in operation for not longer than two years), and that there is an established feedback loop and plans for       
continually improving the activities.  
The campaign will enhance the reputation of business programmes and our member, validated and accredited 
Schools.  

 Ineligibility  

Í Ineligible entries may be disqualified at any phase of the competition without notification.  

Í Late submissions will be ineligible.  
Incomplete submissions will be ineligible.  

 Judging format  

Shortlisted Schools will be required to provide a School biography, logo (jpeg and eps), and answers to why they 

should win this award which we will use for marketing purposes.  

No further steps required from Schools, following being shortlisted ï judges select winners.  
 

Human-centric workplace future!  

The future of education is at a pivotal moment of change and transformation as we approach the two year mark of the 

pandemic. Business schools are leading the wider institution through this new era where student expectations around 

technology and service are high.  

This shift brings forth questions such as: what strategic decisions will business schools be making in the future? Will 

new models of business education evolve? How can personalised marketing support recruitment efforts?  

What does it mean to be human? What does it mean to be a human at work? The answer to these questions should not 

be dissimilar ï to have a purpose, to connect and to feel. And yet organisational cultures still do not embrace people 

bringing their whole selves to work.  

If we are not showing up, not bringing our whole awesome selves, we are not thriving; we are hiding.  The workplace 

and leadership are the root causes and fuel of so many societal issues ï from wellbeing, the economy, inequality, and 

the climate. Following a year of an international and large-scale remote working experiment, not many would argue 

against work not being somewhere we go but being what we do and the why we do it. The Human-Centric Workplace 

is about highlighting that we can do better, and we must do better. 

 There are numerous ideas and theories about how and why people are what make organisations thrive (or expire) and 

yet we still fail to ensure organisations are human-centric.  

Corporate Social Responsibility is often central to the connectivity of the companies to the society they serve beyond 

their products and services.  Often in  social impact assessment, CSR plays a key  role from  the perspective of leader-

ship as to how the  mandated CSR funds  are spent.   

The world is at a tipping point ï climate change, plastic pollution, bush fires, disappearing forests, a global pandemic 

and explosive conversations about diversity and inclusion. Now, more than ever, it is important for all types of       

businesses to have authentic corporate social responsibility (CSR) initiatives that are not a publicity spin. Research 

shows that CSR improves long-term business performance and that consumers prefer to patronise organisations with 

strong histories of social responsibility and are more likely to buy from companies with strong ethical values.         

Customers and employees are speaking with their values as well as their wallets. Therefore, CSR is now considered a 

critical part of a companyôs performance and reputation. In this webinar you will learn how to incorporate CSR values 

into a business strategy and brand. You will also understand the difference between CSR and PR. This will enable you 

to create strong, enduring brands, where the PR and marketing flows from the CSR values, which will benefit your 

employees and customers, including investors.  
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Social Advancement ï Business education should emphasize the opportunity to positively improve         
communities and influence society by prioritizing diversity, equality, and inclusion.  

ACBSP starts its social commitment assessment process right at the beginning, namely the standard 1  
Leadership. Under this the agency lists the following:  

Criterion 1.1.c - Social and Community Responsibility. Describe the processes used by the business unitôs 
leadership to create and monitor an environment that fosters social and community responsibility.  

Criterion 1.1.d - Impacts on Society. Describe the processes used by the business unitôs leadership to     
identify and address the impact on society of its program offerings, services, and operations.  

Evidence might include: job description( s) for the business unitôs leaders; applicable policies and           
procedures; agendas and minutes from meetings where processes are established; performance indicators 
being tracked, analyzed and met; communications from leaders to stakeholders  

 

 

 

 

 

Collaborative strategies are at the core of the ACBSP  assessment process. For instance, the agency defines 
Partners   as referring  to other schools, employers and workplaces, social service organizations, private 
foundations, and parents, as appropriate, with which your organization has cooperative relationships for  
purposes of ensuring that effective learning occurs for students. Partners might include schools with which 
ñfeederò relationships exist, into or out of your school. Partnerships with social service organizations might 
involve helping students make effective transitions. Private foundations might support targeted or compre-
hensive reform efforts through a partnership with the school.  
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IACBE has clearly placed social impact as an essential criteria while assessing the student outcome.  The Business 

School processes to enable the ñstudents  to identify and elucidate the interrelationships between business and its 

social and natural environments.,ò  IACBE observes.  

Social responsibility and sustainability  of a student should provide ñEvidences of a  well-developed ability to     

recognize, elucidate, and analyze the connections between business and its social and natural environments; clearly 

and thoroughly explains the ways in which these connections can be operationalized for the purpose of effective  

organizational management; demonstrates an advanced ability to incorporate socially-responsible and sustainable 

business practices in the development of organizational strategy; effectively applies these abilities to the              

development of the business plan component areas ñ 

 Principle 1: Commitment to Integrity, Responsibility, and Ethical Behavior 

1.1: Commitment to Integrity, Responsibility, and Ethical Behavior 
 

 

 
Evaluation Criteria 

 
To fulfill the commitment implicit in the social compact between the public and higher education and to serve the 
public interest of preparing ethical and competent business professionals, academic business units must demonstrate 
a commitment to ethical and responsible behavior in all interactions with their internal and external stakeholders.  

Excellence in business education requires the academic business unit to act ethically, responsibly, and 
with integrity in all interactions with its stakeholders. Furthermore, the academic business unit must 
have established systems for encouraging and upholding ethical and responsible behavior. 
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Digital Transformation of Education is here and now!  

The following is an extract from the previous conference on ñDigital Transformation off Educationò which is 

more relevant today than in the past few years.  

 

Like with everything  the world of education quality building and accreditation has also undergone a tectonic 

change with the  agencies concerned meeting up with the challenges  by shifting to online mode  from      

processing initial application, mentoring the institutions, evaluating their progress, monitoring their effort to 

close the loop to invite the  visiting peer team  to complete the campus visit, all of which accomplished with-

out any expensive time consuming and risky  travel. The virtual platforms have been modified and perfected 

during the Covid crisis and in the process  Digital Transformation of education got a fillip as never before.  

The challenge is however to use the     

learning  gained during the  Pandemic     

period and apply these in a permanent  

manner so that  all-round quality can im-

prove on a continuous basis  while the costs  

can be pared drastically. User experience of 

using the online mode suggests that people 

especially in the academics, whether they  

represent the management, the faculty, the 

consultants  or the students, all of whom 

could  easily work together without      

compromising on the quality in teaching, 

learning and   assessment. In some cases 

quality norms  actually become stronger 

and institutions benefited more.  

The webinar route of  connecting with people in fact had mode traction and the frequency of such interac-

tions also went up phenomenally which in the brick and mortar mode would not have been possible.  

Business education is experiencing fundamental  changes  in content, delivery & assessment. The pace of  

Edu-tech  adoption got a sudden impetus owing to the unexpected occurrence of a global Pandemic. Every-

one is innovating and so are the accreditation agencies to cope with the new normal. One thing is quite clear 

that Business education will never be the same. In continuing with the same theme and keeping in view the 

ongoing campaign for Digital Transformation of Business Education SEAA Trust, New Delhi is committed 

to we are  launching our 14th International Accreditation  Conference focusing on "Leadership building for 

the Digital future-the B-school challenge". The traditional MBA curriculum is being  replaced with a         

forward looking syllabi that  agile, adaptable and in line with the tectonic shift in business focus. The       

challenges are many as much of the student cohort are from non-technology  or traditional technology 

schools rooted in theory with little practice. And many among the faculty also are not trained or are not aware 

about the  new technologies that are being invented almost on the fly.   

The global business leaders are convinced the technology is no longer the challenge but leadership definitely 

is. Increasingly the top business schools from around the world are under pressure to tweak their curriculum  

to ensure  the passing out batches of student managers are going out equipped with high level of technology 

exposure and awareness about the challenges ahead. 

The traditional MBA curriculum is being  replaced with a forward looking syllabi that  agile, adaptable and in 

line with the tectonic shift in business focus. The challenges are many as much of the student cohort are from 

non-technology  or traditional technology schools rooted in theory with little practice. And many among the 

faculty also are not trained or are not aware about the  new technologies that are being invented almost on the 

fly.   
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There is much learning to be done and the industry involvement in education is going to be much greater and 

not less in the future of Business Education.  The old school MBA programmes have to be rewritten and 

made more practical and new tools with the help of the industry need to be crafted to hone the   MBA    

graduates  so that they would be able to face the challenges of the digitally transformed businesses.  

In fact the greatest challenge is the  uncertainty of the future  as the technologies are only now maturating 

and the industry segments like Space, new urban transportation, ocean exploration, Block Chain technology 

led financial services, Internet based services, Cloud computing, Artificial Intelligence, Robotics, 3D    

Printing, Augmented Reality etc., are posing new challenges and opportunities. 

For instance, when sales for American Eagle Outfitters Inc. dropped due to the Covid-19 pandemic, the 

company opted to use augmented reality (AR) to reach customers via the Snapchat app. The retailerôs virtual 

pop-up holiday shop on Snapchat sold $2 million in products, which is a small amount when you consider 

American Eagle had $1.3 billion in revenue in 2020, an article published in Bloom berg Businessweek said 

in Mid July 2021.  

The authors go on to say that  the campaign was a new way to      engage Gen Z as worldwide e-commerce 

sales continue to grow. Advertisers also contributed to an increase in social media ads with revenue growing 

16.3 percent to $41.5 billion last year. 

The Covid-19 lockdowns and quarantines that forced consumers to turn to websites for  everything from 

food and household goods to clothes and office suppliers provided an   opportunity for new AR advertising 

projects. Worldwide e-commerce sales grew from $3.35 trillion in 2019 to $4.28 trillion in 2020, according 

to estimates from EMarketer. 

The market leaders are convinced that in the forth coming  of digital era the transformation of both industry 

and the campuses would require Business models to be reimagined, a culture to 

transform the playing field and new talents and skills need to be acquired  

which also means new software, agile digital platforms and  leadership that can-

not compromise on continuous learning and updating of their knowledge which 

accreditation systems have recognized long ago as the mantra for future.  

Business Education around the world changing its basic   
character quietly with leading business schools adopting the 
Digital Technology in their way of working but also  building 
courses to match the fast paced leadership requirement of the 
industry.  
 
"The technology industry is one of the fastest-growing and 
dynamic industries in the U.S and the world. With Technology 
pervading how  traditional businesses function, the technology 
industryôs appetite for MBA graduates has increased tremen-
dously. The average salary for the best tech MBA programs is 
$129,045. Some of the Top Tech companies that recruited 
MBA graduates in 2020 are Amazon, Google, Apple, Cisco, 
Samsung, Microsoft, Dell, IBM, etc.", E-GMAT blog post. 

International Accreditation systems are also    taking up the 
cue and tweaking their approach to endorsing quality building processes in the global business schools. ñIt is 
through co-creation of knowledge, collaborative innovation, and integrated leadership that business schools 
advance solutions and strategies that are relevant, effective, and sustainable.ò ðAACSB Connected for Bet-
ter Briefing Paper for ICAM 2021  

A new report from the  company  indicates that up to 25 percent more workers than previously estimated 
may need to switch occupations. This episode of the Inside the Strategy Room podcast looks at how the 
COVID-19 crisis has permanently changed workplace conditions and skill-set needs and how corporate 
leaders can prepare for this future  
 

https://e-gmattest.com/blogtest/https:/e-gmat.com/blogs/top-tech-companies-best-paying-jobs-in-technology/
https://www.aacsb.edu/-/media/aacsb/publications/research-reports/societal-impact-brief.ashx?la=en&hash=C67EFE7A885802C1B6714AA54AFC0A99CF512C43
https://www.aacsb.edu/-/media/aacsb/publications/research-reports/societal-impact-brief.ashx?la=en&hash=C67EFE7A885802C1B6714AA54AFC0A99CF512C43
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Although technology is finally being integrated into education, its use for teaching and learning still remains a challenge 

for many students and even teachers. Despite the fact that many B-Schools today are privileged to have ready access to 

technology, trained teachers, and a favorable policy environment the use of technology in the classroom is still low in 

many areas. Today, technologies used to improve and  facilitate learning can be found everywhere. 

According to The Economist, philanthropists such as Bill Gates have such high hopes for the Flipped Classroom model 

that they have given money to Khan Academy, a small non-profit organization based in USA for education. This means 

that more than 2,400 video lectures on anything are freely available to  everybody which can help the B-Schools        

students from any part of the world to take the subscription and learn by watching from the videos.  Swayam an Indian 

government initiative using the NPTEL  learning platform put together by the countryôs premier Indian Institutes of 

Technology, the Indian Institutes of  Science among others are making  available free teaching content and lectures for 

everyone.  

Are the B-schools ready for this transformation? Is there  any    
debate on the changes needed in curriculum, pedagogy, classroom 
assessment, internship patters and so on?  
According to a recent article in Harvard Business Review, a      
successful AI transformation should be guided by five underlying 
principles: 
1.Unified Strategy 
2. Architectural clarity 
3. Agile, Product-focused organization 
4. Capability foundations 
Building new capabilities in software engineering, data sciences, 
and advanced analytics will require finding new people. Specifical-

ly, the organization will need people who can identify important use cases and lead teams in developing the new        
applications the organization will rely on going forward. Ultimately, this will lead to the emergence of a new type of 
business leader, one who drives a deeper analytics and software mindset and understands the full impact, both positive 
and     negative, that AI can have. 
Clear, Multidisciplinary Governance 
AI can bring a host of benefits, but can also unleash a range of unintended consequences, not to mention privacy and 
cyber security challenges. With this in mind, AI requires serious consideration of legal and ethical issues. The organiza-
tion will need governance based on collaboration between people from different disciplines and functions, and policy 
and product decisions must be guided by legal, corporate affairs, and communications experts. 
We have been raising these questions by way of the conference  discussion streams, the  student case competition,      
request for articles with the faculty and such other queries in our website www.seaastandards.org. 
 
Preparing students for facing an uncertain and disruptive future with the fast paced digital transformation of Businesses 
is a big challenge for faculty in today's B-schools face. By putting AI, machine learning, Cloud computing and big data 
at the center of their capabilities, companies are redefining how they create, capture, and share valueðand are achieving 
impressive growth as a result.  
 

This really means the B-schools 
should become agile something 
that only an informed and able 
faculty can make this happen at 
the campus.  Artificial intelli-
gence (AI) is revolutionizing the 
way today's businesses compete 
and operate. By putting AI and 
data at the center of their      
capabilities, companies are   
redefining how they create,  
capture, and share valueðand 
are achieving impressive growth 
as a result. Whatever your    
industry or business model, you 

cannot afford to ignore this exciting, highly disruptive trend. Successfully transitioning to an AI-driven organization  
requires leaders who not only are committed to fundamental change, but also have a deep understanding of the technolo-
gy and its capabilities. Leaders donôt have to be data scientists themselves, but they must understand the power of what 
data scientists and people in related roles can do. 
As digital networks and AI increasingly capture our world, we are seeing a fundamental transformation in the nature of 
firms. But despite all this newfound digital automation, we canôt do away with management just yet. However, leading 
through these challenging times will require a new kind of managerial wisdom.ò ï Marco Iansiti, David Sarnoff         
Professor of Business Administration Harvard, Karim R. Lakhani, Charles Edward Wilson Professor of Business       
Administration Harvard. 
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The challenge is how to  transform the current MBA which is drastically different from the past having 
overcome many of the negatives of the decades of old type of teaching and learning  suited to a different 
era of industry. With industry 4.0 and the AI/ML world  the Digital MBA has certain distinct characteristics 
needing a completely different approach.  The reason, AI can bring a host of benefits, but can also unleash 
a range of unintended consequences, not to mention privacy and cyber security challenges. With this in 
mind, AI requires serious consideration of legal and ethical issues. The organization will need governance 
based on collaboration between people from  different disciplines and functions, and policy and product 
decisions must be guided by legal, corporate affairs, and communications experts. 
 
Keeping these industry challenges in mind, the future leadership being built in the B-schools of today need 
to adopt a complete different approach to the new Digital MBA teaching, experts aver.  
 
Writing in India Today, Dr Geeta Hegde  the then UPES professor  says it is estimated that by 2025, 85 
million jobs will be disrupted by a shift in the division of labour between humans and machines. The future 
of work will continue to be dictated by a need for critical thinking, entrepreneurial mindset and problem-
solving skills. The  future workforce is expected to be diverse in every aspect, cross-cultural and multi-
generational. 

Under the circumstances the B-school passouts have to possess a clear cut strategy and skill to  be part of 
the future workforce if they hope to attain leadership positions.  This also means the curriculum, pedagogy 
and the  outreach programme of every B-school has to undergo drastic change to include latest technology 
trends, their application leading to better understanding as to how these work in the industry.  

Given the disruptive trends, management schools will excel if the curriculum is dynamic, students are 
equipped to network with the industry and value-added certification programs are provided by the industry, 
along with super specialisations. The focus should be on creating an ecosystem at the campus that will    
impact the work though differentiation, creativity, innovation, problem identification and effective           
solutions.    
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Writing in India Today, Dr Geeta Hegde of UPES says it is estimated that by 2025, 85 million jobs will be 
disrupted by a shift in the division of labour between humans and machines. The future of work will contin-
ue to be dictated by a need for critical thinking, entrepreneurial mindset and problem-solving skills. The  
future workforce is expected to be diverse in every aspect, cross-cultural and multi-generational. 

Under the circumstances the B-school passouts have to possess a clear cut strategy and skill to  be part of 
the future workforce if they hope to attain leadership positions.  This also means the curriculum, pedagogy 
and the  outreach programme of every B-school has to undergo drastic change to include latest technology 
trends, their application leading to better understanding as to how these work in the industry.  

Given the disruptive trends, management schools will excel if the curriculum is dynamic, students are 
equipped to network with the industry and value-added certification programs are provided by the industry, 
along with super specialisations. The focus should be on creating an ecosystem at the campus that will    
impact the work though differentiation, creativity, innovation, problem identification and effective           
solutions.    

 

There is a host of literature,  articles and even news items highlighting the coming challenge of technology 

that needs to be faced by the B-schools. SEAA  seminars and workshops as well as the annual conferences 

have been continuously  emphasizing on the need for digital transformation in quick time. And yet  the    

Indian B-schools have been wary and slow in adapting to the changes  happening elsewhere.  

The big question is whether Indian B-schools are ready to deliver what the industry wants, Aditya Madavan, 

Chairman ï Corporate Engagement and Branding, TAPMI, Manipal asks.  Industry demands employees 

comfortable with digitised versions of core functionalities and ability to integrate these functionalities to 

arrive at an effective decision. Indian B-schools still focus on the traditional specialisations of marketing, 

finance, HR, and so on. B-schools have introduced analytics but most of them focus on the coding. The   

focus on choice of the analytical tool, application and interpretation of results have taken a back seat.          

B-schools do focus on communication, but negotiation skills are taught in very few schools.  According to  

current projections, by 2030, roles in office support, food service, production and machine operations, and 

mechanical installation and repairs will have all but disappeared in the US, with similar trends happening in 

South Africa and the rest of the world. The jobs that will continue to be in demand include health            

professionals, STEM (science, technology, engineering and mathematics) specialists, creative, managers, 

and those in education or workforce training. 
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Organisations will become more flexible and transparent, with a focus on project-based relationships and  
business sustainability. Leadership will become more horizontal and shared as increased social and external 

collaborations break down the traditional hierar-
chical model.  
As virtual devices enable workplace interactions and 
communication to happen anywhere, at any time, 
job roles and careers become increasingly redefined 
to fit into these boundaryless models. Important job 
roles in a digital world is going to be: AI specialists, 
Data analysts, App developer, cloud computing 
manager, cybersecurity manager, internet of things 
specialist, blockchain and cyber currency  manager 
among other cutting edge technology roles.  
The global consulting giant Deloitte lists reports that 
smart professionals and business leaders will be 
looking for ways 
that technological 

advances can   deliver business value and competitive advantage. As big 
data, analytics, and AI take over work that was previously performed by 
humans, new job roles will start to open up. These will be focused on 
skills such as monitoring, creating,  operating, or designing automated and 
online processes.   
Life long learning, using especially the online platforms would open up a 
very big market  in the area of education and in fact more university     
campuses may be required than now as learning becomes a continuous  
process for most.  
What sort of competencies the B-schools should be building in their       
students as we look to a technology driven future?  Our academic partner, 
Peregrine Global feels that the  business cases that are being taught in B-schools should build competencies  
in the area of sustainability,  global awareness, leadership, ethics etc.,  
Realistically every B-school should be able to conduct their own assessment of the critical skills required 
for the future and prepare their own intervention strategy to build future career focused leaders. Unfortu-
nately no study, consultancy or classes are available to achieve this goal. Across the board all the industry 
associations, the management associations and other think tanks should be able to sit together to evolve  a 
critical approach towards tackling the manpower needs of the future especially in the area of management 
education.  
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CO-CREATING INDUSTRY READY PROFESSIONALS 
 

Very often, as academicians we come across, these questions - 

ñAre your students industry ready ?ò 

ñHow well are they trained to take up careers in industry ?ò 

ñWhat additional skill sets did they acquire during their undergraduate 
years ?ò 

ñCan they work on a live projects ?ò 

ñWhat makes them different from graduates from other institutions?ò 

ñWhat is the Unique Selling Point (USP) of your institute ?ò 

 

 

Aruna Katara* 

While the answers to these questions canôt be generalised, it is imperative to understand the need of the hour and    
perspectives of both the Industry and the Academia.  

One thing is irrefutable, competition is tough and the industry seeks out ONLY the best talent. And what can we as 
academicians do to nurture the talents of our students to make them worthy to the industry. How can we bridge the 
knowledge gap between academia and industry? On one hand, academicians could purport that their role is to teach 
and train students by providing them with basics and foundational knowledge of their domain, while also incorporating 
niche technologies into the curricula and designing syllabus that is in tandem with industry development.                
Simultaneously, the industry raises red flags that question quality of teaching and learning, qualifications of tutors, 
their exposure and domain knowledge, industry experience and the buck keeps passing around. In the meanwhile it is 
the students who have to face the effects of this disparity.   

From an academic point of view, the success of an institute is based on numerous factors such as placements, average 
package, inclination towards higher education, highly qualified teaching faculty, pass percentage, quality infrastructure 
and so on. On the other hand, large companies do have their own Learning and Development (L&D) centers to train 
and equip freshers as per the project requirements. In fact, a highly organized and well-structured hierarchical         
approach is taken.  

For instance, a global lead / head based in the US of particular IT specialisation is focused on business development, 
bringing in business to his/ her firm, generating revenues and producing profits. In turn, at a regional level (say at Asia 
pacific) another executive / lead will prioritise the strategy, training and staff development based on the acquisitions 
made by the global head.  Delivery head (at the  country level)  will ensure that all operations such as man power    
recruitment, training and development, enlistment of credible trainers, associates, consultants who are subject matter 
experts to be part of the L&D so that they can drive freshers and equip them with required skills to handle the projects. 
Effectually, a project is declared successful, if itôs completed in time, with allocated resources, within proposed     
budgets and  delivering good profits margins.  

Presently these are two distinct entities.  Now, imagine a scenario wherein L&D centres are branched out to and     
managed by academic institutes. As Principal Investigators (PI), faculty members bring in projects from clients, hire 
and train other team members to be equipped with required skills and provide internships to students while adhering to 
execution practises, processes, technology stack and functionalities and methods that  are at part with industry      
standards. At the end,  projects are delivered successfully to the clients with a nominal profit margin.  

 

This could be a win-win situation wherein companies donôt have to invest in and maintain L&Ds and academicians 
and students alike get the opportunity to hone skills that can add value to their career. 
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