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Covid years have been firmly put behin b
way. Vestiges of that change has permeated
d years were simply a pilot run to show |us
omic or cultural proclivity but 1t als S
ation segment showed us the promise of the
tries including India had felt a very hilgh
od and their education suffering, at the |[hi
cially in the Business school and Techngl o
stry on the other hand went full scale ahea
ecoming the norm that an exception. Leader
n Tata, Anand Mahindra have been saying t h
l 1 i gence, Fintech |l i ke block chain, Crypt
, Autonomous Transportation, Robotic surgdger
he scenari o emerging the industrial product
use of Robotics and Al based anal ytics nd

equally. There would be more billionair¢e¢gs
over t-tiemmdope fadwmobrservices I mproving p|ro

irony however is that the prosperity of | a
rtunity for the burgeoning youth popul atijon
millions i f not billions. The already paor

mul titude of technology based solutions |[cu
ding power by the poor segment.

of the known jobs of today woul d go start
port management, electricity production |an
ee of automation is going to be the order| t
t wastage and |l ess wutilization of mineral|s
sportation, entertainment and education pri
fold proportions, all of which call for i|n
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The only way to battle this scenario is for the
prosperity of the Digital worl d and introduce
guar ant ees survi val income to all unconnected
of Tesla and SpaceX says "Essentially, in the
term there wild/ need to be a universal basic in
Such social engineering would require high qual
democracies design strategies t hat would help
which the United Nations Gl obal Compact UNGC 1In
Goals and the Ten principles it wants every mem
Standards for Educational Advancement & Accredi
sphere of influence, namely Business Education,
agenda.

Thes®dhool s mayo ohka vaet ttoherier content t ¢
6th @ PEREGRINE sensitive Ieadership but al so ones

STUDENT CASE | eadership to |l everage the expected
(I [and happy.

e The'linst ernati onal Accreditation Conf
SOCIALIMPACT OF . ~ .
BUSINESS EDUCATION year i's based on the theme fAsoci al
. the fact that future | eadership in
focused on just domain knowledge and
NOU orientation of the | eader in buil din
ePMIST _ :
The reason for this, if there is a n
it would affect t he company oOr S

5
(@)
—
D

asingly automated world make any mistake t

I n a recent Harvard Business ReviCGownpaarntiiecsl ear et hl
data and artificial i nt &lbluitg e nhceey 6troe carl esaot es csacl a lr
regul atory, and ILeogalAnrgied kesf o Bo esluli mgge d BgMe mi sapp
collected with ité&pubdmgubsbdsawgabd hiestnbaepipndgH eign vt e
regul ators for creating an algorithm that alleg
to white patients tGoandnaon sSacckhesr ibb yabceke gogaltea heenet sst
Al al gorithm that allegedly discriminated again
on their Apple cards. Facebook i nf amoaucsc eys sg rtaon ti
per sonoafl ndoartea t han 50 million users. o

It goes without saying that given such a scena
the effect would not be confined only to the f
the industry and services are fast integrating
an individual business | eader.

The reason why this may occur is that increhsin
geography in which it is | ocated. I n fact thi
tive I mpact by soci al scientists who arebyobtpag
Kania and Mar khKr 8menf ord Soci al l nnovation Rev
el ements in a collective I mpact initiative: A ¢
reinforcing activities; backbone support; and s
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https://www.latimes.com/business/technology/la-fi-tn-city-attorney-weather-app-20190104-story.html
https://www.nytimes.com/2018/04/04/us/politics/cambridge-analytica-scandal-fallout.html

All participants have a shared

vision for change, including a

common understanding of the Consistent and open communication is
standing AGENDA  CONTINUOUS st o nunicationis

problem and a joint approach needed across the many players to bui

to solving it through agreed [}[]MMUNIGA"[]N trust, assure mutual objectives, and create

upon actions. _ commeon motivation.

Collecting data and SHARE[]
measuring results MEASUR[M[NT MUTUAI.I.Y HAGKH[]NE Creating and managing collective

i impact requires dedicated staff with
;Z:-‘tsilcsi?::g 2:.;?1?-2: ghat SYST[M HEINF[]H[}ING FUN[}"[]N specific skills to coordinate participating
offorts remain aligned and AGTW""ES organisations and agencies.

participants hold each
other accountable.

Participant activities must be differentiated
while still being coordinated through a
mutually reinforcing plan of action.

Mi stake in one place not only spread to the ent
profound i mpact on the entire society. Machi n
or ethical way of thinking |ike humans.

AnJust a few years ago discussions of fAdata ethi
and academics. Today t he BiMigcersas afetc,h Fcaocrepbaona ke,s
mordear e puttingr owigreg heeamasto tackle the et hice
coll ection, analysis, and use of massive troves
l earningkamobtlel larvard Review article quoted ear

There is a genéndlbserpedt@twoonl dhathieve fast
possi blleg tionpayves the flexibility, speed, produ
And it | ays the foundation for the adoption of
i nnovdni ome fl i p side | ob -dets sexp evotud tdi dores awaiu le
proportionately higher | eading to | esser jobs i
I ndia faces a more harsher reality
: “the global population of youth in t
, ;‘ ’Kthe ones seeking their first jobs a
: ' I ndia. This means, with job avenues
' THe environments where the Jjob seeker (
requiring the students to acquire h
SUI_UTIUN high quality of education institutdi
I n the book ASDeLUDIi bheRsvWIi Uti amoD.
REVOLUTION Mac misltlaathed prophetically more -t han
oot erememerepe sy PT 1 Vate sector boundaries, the solu
to/Sotve Soclety’s Toughast Problems dol Il ars in soci al benefit and comme
WILLIAM D.EGGERS & PAULMACMILLAY P € T ST st new probledmi agl vekrdeeeveeH eorpon
pamvamo pusiness seview rsess g f Mm@ @sting to design innovative
i ntractabl e pr oddstmshe ®Irtolvi da me, | foiwn
creating renewabl e energy, and preventing obesi
tremendous opportunities for those at the vangu
and trade solutions instead of dollars to fill
need?o
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Soci al engineering should also result in | ast.i

geography or economic advantage. 't should al s
who |ive now and also for generations to come.
needs of the current generation while retainin

I
future generations. I n addition to natur al r
i n ftohreesfeetabid e.

The goal is to preserve and sustain the future
water, oceans, atmosphereWoobtdefCoespaceatebn. St .
conservationl|lmpukklringahedonay tUme on for Conservat.
ResouUurldueCsN) i n coUNEBB@@at won hwitthlnsupgdoNatobnsh
ment Pr dd@N&®me Wardl d hWi | dWWF )e: Fund

"A commons is a tract of | and or water owned o
commons includes those partsonfalth@oEadiigtés bas
ocean and the | i vidnogr rheeslodu rdcneost af ohugnndt hteh eartemo s p h

| andmass that may be regarded as par tl notfeWinheétdg
Wi de awedb r ecsyubletricsmpga ceef t en r ef er r eQt hteor auss aggleosb aslo

i nclude references to open access information
science, though these arc® mmome hfeorn malgley orf e fmamik
The crucial question to be asked is whether th.
maxi mi sati on osuptrexdentoheet iNn@n uared and gl obal co
straight fAyeso aseeplinyton aw eawaarceardeesmtsi ai sas t o ho
future | eaders and manager s to the ethics of

External Environment affected by their actions. It

| conference is relevant as we s

y : i mpact of busi ness e
 Technological Economic . ) )

: and sessions including the st

we are asking:

' I‘Ifnternaif - " I I
Global AT oiticales The Th"eSmeci al | mpact of Busines
Entrepreneurs Subhemes ]
Managers 1. -sBhool commi t ment to UN Sust
- Workers A ( S D

Customers Gs )
Demographic 2.-sBho

Con

Bus

Competitive

: cti
4 . i ness d at i i mpact o
Social ment
5.Knowi ng, l ear At egBloadl sDod mlge
it /

External Environment t hese dmwmcitdhleiaomm
6 Measuring Soci al |l mpact of Bu
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B-Schools Need to work Hard on these 17 goals adopted by the United
Nations to achieve a sustainable Development future for the world by 2030

7Y, SUSTAINABLE ¢ &,
g’; ;\’//DEVELOPMENT ALS
\l\ 41/ 17 GOALS TO TRANSFORM OUR WORLD

NO 600D HEALTH QUALITY GENDER
POVERTY INGE AND WELL-BENG EDUCATION EQUALITY

N

DECENT WORK AND 1 REDUCED
ECONOMIC GROWTH INEQUALITIES

13 Serov 15 i 16 Gosios. W 17 roeicoos @
msmunons
SUSTAINABLE
DEVELOPMENT
Y, | ¥ i

Let s take the third goal first, namely conn
Bschools always c¢claimed that they are connecte
a full credit cour se onf ltehdeg esdu bMBeAc tc oaunrds etsh eorne b
Broadly the approach would be to | ook at the e
economic, political & | egal, demographic, soci
would have to be faced by the entrepreneurs, m
the biggest demographic and social chall enges
beyond repair and the peoplebds I|ifestyle has b
mi nerals, marine stock have all been exhausted
How does one sensitize the students to these ¢
the question we are posing to our speakers and
The next one flows from the third where we see
the students to advise and control the politi
wor | d Are ther any assessment tools devel op
sensitise the students. Il s there any conscious
sustainable devel opment goal s?
Arising the abovechwbhs shaeaobdsbrithg Bbout to

society?
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The goals are clearly set! The passing out fut
are also expected to continuously assess t he
future.

| ESC Business school d@fl E®rEidwe rnsiistsyi corf iNmavtao r de
to have a deep, positive and | asting i mpact o
more organizations are demanding strong | eade
business decisions. o0

The school is clear in preparing its student
to build and sustain companies that wo(¢M&Ahayv

21)preci deRespdndsihlel e Busi ne:c
NEXT BUSINESSES

in a | ESE flyer says that Soc
* Transportation perfectly compl ements ot her ¢
* Space work of | ESE student groups |
* Ocean Action Cl ub. AThe course all c
* Internet of things social action differs from er
* Financial Services action, 0 Gage weaylse.arfinAnad |whti |
* Consultancy perform ethical busi ness, t he
* The New Technology Basket! t o chall enge oneself through

ti me, earn @& icmee damvotr kf arn paa rgtr
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SELF-REGULATION WITH ACCREDITATION
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WELCOMETO

15™ INTERNATIONAL ACCREDITATION
CONFERENCE 2022

Theme: “SOCIAL IMPACT OF BUSINESS EDUCATION”
November 7 & 8, 2022 (Mon/Tue) (Virtual conference)

|l AC 2022 PROGRAMME (November 7 &

Day Nlovemb262Z2,

8, 2022)

Vi rt

Short welcome by Smitha Raman
6: 00 gLmmpi ghting
Short tribute to (Late)Dr ORPeme@reidrek oGlemhalPr ®¢ri Wdiea
Leadership Institute Gillette, Wyoming
Prof Thothathri Ra man, Chair man, SEAA Trust, New
Dr Gunther Singer CEO Life and Career Design Con
Short introduction to conference by Prof A Thijot hat
6 10 |[Remease of the Interna&ibihtal IAR@RRaduUrtrmdli on Halhdbo«
Panel di scussion
"Soci al | mpact od Business Education
Panel Me mber s:
6: 15 pgﬁ]glfr?ijoy SahGla ka&R®dcUutohievren MUnciever sity andPag&él Col
Amy MemRewg, onal HeadACSBouth Asi a
Mar k StDoidrdeacrtdor of AMBMeGA tation and
Jeffrey Al der maACPSRsi dent & CEO
Ni shit Jain EFmMdDc iGdlobAadvi sor
Ted CDPIl riemd or of Member ServilcA&CBE Mar ke ting and
Aseem Klemasi a Pacific Resource Centre (APRC),
UN Gl obal Compact Network I ndia UN GCNI
Dr Katal DhrKovacsof Gl obalPeBusirnenses G eovbeallop me|nt
Dr R Nandagopal, D&r Pcedisag®atiarntdlonofofST@di an |[Mana
(Al MS)
7:15 pPpAAWCSB I nternational Accredi RagiiomaHAr etbeeand at 5ojut hy
EFMD Gl obal Presentation by Nishité&JRionf SPieet [al A
7 : 45 Qam,do@i,rector of the University of Stell enbosch Bus
it e: AThe radical shift in social i mpact exfpect :
EFMDO

O
O«
zZ

19p)
puls
>
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AMBMGA Presentation by Mark StoddaPRGA Director]| of
8: 15 |p. m.
8: 45 .
SEAA Future + Talks
Ramakri stmai Mm&n of Maitri Aquatech, H
Awar dee
8: 55 pCmncluding Remar ks
Day NNovember 8 2022
6: 00 plmtroduction of second day of the Conference by P
Panel di scussion
6:10 phiBwi |l ding Leader ship BoaghoalneétalSloenigal orde¢r,
Panel Me mber s:
Dr Doug Gil bert Founder Lone Tree Academics LLC (
Pr &fal asubramani an Director GRGCAS Coi mbatore
Mr Vinod Mermon Membd&rmavi shankar University, Orj ssa
Dr Kerron Reddy CEO & FouBhadnegralAIrMeS I nstitutes Pe
Dr M J Xavier Proféesstore afnadr Chachmpelregy and | rfnov:
Dr ManiGhhaiJraman FouBdegaC®BOo el BA
Dr B V Krishnamurthy Advisor Peregrine Global | Ser
Dr. SandhyaCh@.nkgrei sMamaang e me ntl e&a dlerra n&o gorrinegaat nito n
Dr Ranganathan Chandr asekarChn cPargoof essor Univel]sit
7:10 pPRME Presentation Dr Chandri ka Parmar PRME chapte
7:20 pA@GBSP Presentation by Dr. Luci e Depoo Directo of
Associate Director of Accreditation
7:50 p.
Benedict Gnaniah Founder Metaverslel eas
8: 00 plAMCBE PresentatbDiomebyoTedfCdMelnibnesr Ser vilCA&CB,E |[Mar k
8: 30 G| oDbra IK aptrael sDennrtKaotviaocns of G|l o b a IP eB wesgirn ejses G
8: 50
SEAA Future + Talks
e ' V J Byra RbddwykpProflessersity Balngal
9.00 pCamncluding Remar ks
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Prof Thot hat hri Raman: Founder of St a
Accreditation (SEAA) Trust, New Del hi
Il ndia where he | aunched the first ever
2000. An aut hor of 26 books, Mr Raman
winning faculty.

Dr Guenther Singer, i s a |l i fe coach a
al so the first Executive Director of t
whil e working for the Peregrine Academ
Wy omi ng.
Sedcuutohievren MUnciever si ty
Prof Bijoy als
Accreditation h
n University,
I University (
He aAdA,CSBomy hhaAs i wor ked w
school s, and served as
year s.

tDoidrdeacrtdor of AdiBrAR @A Havii g vaordk e c

BGA for more than 15 year s, Ma r
and development of the full sui
ses, while |l eading the review of

Ni shit Jai n EFmMdc iGdilebaad vweslolr known name
B.-school circles having worked for ove
with EFMD now for close to a decade. |
ardent supporter of SEAAOGs accreditat
Jeffrey Al der maACPER s diemed SACE®P i n 2
built the organi zation to a formidabl
supported SEAAG6s international Accredi
Dr R Nandagopal, D&rtehcet ocrurGeemetrsarac ieasfti id®
I ndi an Management Schools (Al MS) has

Education field and he also a noted ac
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Dr M J Xavier Prof@esmrstore afnadr Chachmpelrcpy
LI BA Chennai ) Prof Xavier has | ong e
corporate training.

Dr ManiChhi d mam FouBdergaldbBO @ EHAspraemuuni qu

with strong grounding in research, trai
interest in family businesses with runr
Prof Piet Naud®, Director of the Univert
i's akmwewnd academic, public speaker and
at the USB, hehaaceldleputyespamresi bl e for
the Nel son Mandela Metropolitan Univer :
than twenty years of management exper.i
Dr B V Krishnamurthy Advisor Peregrine
as a corporate |l eaders, faculty admini
accreditation expert

Dr Chandri ka Parmar PRME chapter presi
UK is a well known management faculty
Management Studies from Said Business

Dr . Lucie Depoo Director of Training A
ACBSHer research interests are related
resource management and devel opment S
boar ds, serves as an associated editor
Dr Ranganat han Chandrasekaran Professo
Professor and Director of Master of Sc
(MSMI'S) Graduate Studi es

Ted Collins Director of Member Service
works with individual schools on appl:i
guestions and compl ain

Dr. Sandhyaa GCKgriieAailmtn f ocusing on Cha
Transformation strategies. She also he
Council of Cognizant, one of worl doés |

Benedict Gnaniah Foundcdera Mettaewvearmselmear
professional with over four decades of
spontaneous speaker, Benedict has won
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Accreditation agencl
|l mpact assessment a

AACSB' @Asﬁﬁ'}&“
EFVD 7% | ACBE SACS

Leading accreditation agencies have taken upon t he
social impact of business education. This ranges fr
directives to understand and assess how the busines
soci al i mpact their student | eaders may created in

AACSB"®

As the worl dbés | argest association for business edu

society. The associatidandebu&avreess a enkaadr cbeu sfi mre sgo csd h

vision to transform business education globally for

to rethink the business philosophy and | eadership c

says Earning AACSB accreditation signifies a busine
success, thought | eadership, and societal i mpact .

As a global society, we simply have not prepared t (

and an wuncebrusaiime sfsuetsursehiafst from the old ways of pr

includes people, profit, planet. The movement i s ac

purpose with those of employees, and rebuilding sys

Business In the context of AACSB's 2020

fdueafion societal impact refers to the

et mi ssion and strategic plan gui

Nonprofits, socd &t yl ocal , regional, nati oneé
RecuEo ot Tioan Tee] Earnin - - -
equire lolent that ca sl g AACSB accreditation si

commi t ment to strategic manage.l

| eader shi p, ahlle sfocuncdameént anlp ag (

AACSB accreditation is to encol

o usinesses themselves accountable for i mp]

1 purpeseocused model commi t ment to strategic manage.!

|l eader ship, and societal i mpac:

Over 950 schools in 50 countries worldwide are focu

calls for schools to impact for betterment of the s

research

LYGSNYFoa2ylt | OONBRAGIFa2Y /2yTSNBYOS HnuHu2W 2N LINAGE GS OAN



AACSB and PRME (Principles for Res pwenbsiinbalteh aMarnbaegsennges

together a community of | eaders and | earners commit:
T Recent global events have propelled organizations
expanded expectations among organizational |l eader s

T I'ntrapersonal competencies of a societal impact | e
Il ssues, culti-vrademgt andierg.epa e lufreec cpgniozriing ebsi gvi t hi
T I'nterpersonal competencies of a societal i mpact | €
centered approach to | eadership, and sharing knowl e
Organi zations are increasingly called on to create
products, and services Leaders of this movement wi
demands. As members of society grow energized by gl
accelerated, compelling businesses to integrate soc

Research suggests that for organizations to have so

ri orieawaeempeblsecomi ng more mindful of their value

il e creating systems to accurately measure |
ly.

o=
- =

I nternalize their commitment btyo embliddd na pogiiteit aé
izationds mission and culture. A comprehensive
tely involving all employees in the organizat
1T Have the coufagaentmaacbns must take steps to pivot
they move out of their ¢ odmfnocrltu dzionnge tahned ptoatkeen tciaallc uolf.

f Nurture the growth and idre voerl doeprmetna soufs ttahien ra cpteiogn .e
the heal-bédi agdofweéinpl oyees, they also promote withi.

T I'ntegrate a globalbwilkeeomi wg tlhod alcadt alkcehoinder s an
n v

ing. Positive societal i mpact requires organizati o
To achieve the societal i mpact they desire, | eaders
and stakeholders, including business schools. Organ
in critical ways.

In forging a world where society values authenticit:
i's paramount. As current and emerging | eaders are i
societal i mpact, they wil!/l need greater opportuniti.
calls to cultivate | eaders with socially responsi bl
AACSB business schools are model partners for heedi
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https://www.aacsb.edu/events/2022/03/wn-2022-march-business-schools-driving-societal-impact-webinar-series
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The comprehensive

multi-dimensional
impact assessment tool

for business school
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https://www.gsb.stanford.edu/faculty-research/publications/double-edged-sword-ceo-activism
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BUSINES

Association of MBAs & Business Graduates Associatio
some years and even instituted an award for the sam
of the serious commitment of the London based accre
school s.

ThBGMBusiness Schod0 23 mp @ &wnetnnbaerrd, gndi dateddi ted Scl
demonstrate their i mpadtiGAdrs alilsi othalkeldo|Chanrg eral ong

Thaward is an excellent way to celebrate and refl ec
students and graduatesonypyomyr acommuwimiot iees and t he

By validatin
hol der exper
of soci et u

g lowtp emauiotuisve mpmpaetment amrdhreaseadnsihiel
i ence, Business School s wil/|l have the o
S

ing both quantitative and qualitative

Thi s awar
areas suc
t hBeusi nes

as programme design, soci al outreach pro

t
p
y
d promotes t he valeusepso nosfi bp ces intainvaeg eimepnat ¢ ta,n d
h
S Schoodmmpademonstrating

Eligibility

BGAne mber , vali dated and accredited Business School s
based on the Award Criteri a.

Award Criteria

Your nomination could be based on an innovative pro
al umni rel ations programme that is built around ret
design that i mpacts salary outcomes for graduates,
management and | ifelong |l earning, or any other aspe
grodbme@aking and i mpactf ul and should be rewarded fo

AMBA B&GAvel come entries showing:

[ Growth, development and transformation

[ Building connections with value

[ Continuous improvement, i mpact, innovation and ex¢
[ Engagement, support, value and sustainability

—

Curriculum and programme desi gn
Careers services
Ot her areas with significant i mpact

— —
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Judges will be |l ooking for evidence that:

| The entry is innovative and impactful, with quant.i
I The mar ket has responded to the initiative.

| The activities have been runni nag floerashte ttwhereene smoxn tr
out , but in operation for not | onger than two years
continually improving the activities.

The campaign will enhance the reputation of busines
School s.

Ineligibility

I I'neligible entries may be disqualitfiifedaat oany pha:
|l Late submi ssaiedbmngi wilel be

Il ncompl ete submissions will be ineligible.

Judging format

Shortlisted School s Swihdobbbger apehgyu,i rleadg o o( jppreogv i adned ae p s
should win this award which we wil/ use for market.i
No further steps required fijomdSebowetlsect oWl owemg. b
Humacnent ric workplace futurel!

The future of education is at a pivotal moment of ¢
pandemic. Business schools are | eading the wider in
technology and service are high.

This shift brings forth questions such as: what str
new models of business education evolve? How can pe
What does it mean to be human? What does it mean to
be di sssiomhlaaze a purpose, to connect and to feel An
bringing their whole selves to worKk.

I f we are not showing up, not bringing oudfhehwbekaWw
and | eadership are the root icfaruosne swealnldb efiuneg, otfh es oe cnt
the climate. Foll owi ng ascyaelaer roefmoatne iwnotrekrinnagt ieoxnpaelr iar
against work notgdbhet nlge is mdypee i &tr cevewehy we-Cédot it c Wbel
is about highlighting that we can do better, and we
There are numerous ideas and theories about how and
yet we still fail to-cemswie.organisations are human
Corporate Soci al Responsibility is often central to
their products and services. Of ten in soci al i mp a
ship as to how the mandated CSR funds are spent .

The world isiatiamatepphaggpoi ptastic pollution, bus
and explosive conversations about diversity and inc
businesses to have authentic corporate soci al respo
shows that CStRer mpbwowviersedonmerformance and that con:
strong histories of social responsibility and are m
Customers and empl oyees are speaking with their val
critical part of a companyds performance and reputa
i nto a business strategy and brand. YouTwilsl wal $o em
to create strong, enduring brands, where the PR and
empl oyees and customers, including investors.
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Delivering a

NEW BREED OF LEADER

EQ5C

Andrew Main Wilsen looks back on some of the highlights from last month’s
AMBA & BGA Global Conference, and the pressing need for Business Schools to
mould their students into a force for good for the sake of the planet

ast manth, AVBA & BIGA hasted its
virtual Global Canfarancs, n-alcc-'nng
278 dalagates and 74 speakars
We'ra planning a white-up of tha
avant in Juby's edition of Amdstian,
but | wanted to share some of my osn parsonal
highlighits with you now.

Lawnching the confarence, Ardres Burka,
Dwaar af Trinity Business Schoal, Trinity Collage
Duilin, Ireland, addressed the pressing challarga
of haw Business Schoals can deliver a new braed
of leadar for the goed of tha planet. He propesad
that this type of keader is ane who cares about
climate chanpe and tha bicdwarsity emangancy
and looks beyond shareholdars te consider all ol an
organisation s stakahaldars

Bhurka pointed aut that these sama stratagic
kuadars resd to e visionany capabilites to guide
organisations to embrace the bast in remote
woaking, iving with Covid-19, ool "‘b':'rE. diversity,
and Fostaring inclussvity. Moving to grappla with the

mrepriad of thraats facing our business and socikta

I OONBRAUGlIa2Y

scamystemns, Buke cutlhned soms of the challe rigers
mpacting respordible — and stratagic - keadars.

He also issued delagatas with a stark piece of
advica: ‘I Buminess Schook ara to realistically
actempt to daler on this promise [of delesaring
caders that ane strategc and responsible|, they
nead to preduce activist and entraprenauria
gracuates who erabla organisations to shapa
rather than just respand to - markat farces’

Hurka offered the toll cwing advice to Business
Zchool leaders: Teaching athics is rot anough
Marker forces cvarpower good intentions.” Ha
want on to sugpast that Business Schaools have a
roba in reshapsng markat forces to put athecs at the
tromtier of competition and innavation and, as such
thay should teach, reseanch and practice athica
wadarship. He proftered that Business Schook
could take the sama pasition a5 medical schoolsin
terms af thair cutreach inta commurtias (most
recanthy evidanced d..an the Cosid - 19 pasnchesrni o )

Burke clesed his keynate presentation by

suggesting that the MB& could be wsed astha

/| 2y FTSNBYyOS

starting point for reshapsing markat forces- and his
miessags was achoad throughout each of the thres
days of the AMBEA & Bl Global Confarence.
AMBA & BGA resaarch conducted in 2020
revaals 3 strong and shared opinion among Business
School keaders that more has to be done, and
that tima is nunning out, to davise and implamsant
practical salutiors to the crisis the planat is Facing.
Sustainablity has to take its placa at tha core
and forefront of business education stratagy
toe addresms an issue shiared by us all. In anather
session, & panal of C5R and sustainahiliy axperts
Fram acrass the AMBA natwori, autlined thair
rasponsas to the chmate gaurtlet and discussed
harwy, a5 a glabal community of business educatars
wa nead to 20t quickly
wa writtan mamy times that the greatast
opportunity for Schools to address the issues we're
Fac ng, collectieedy, is to mould thair students into
a glabal force for good - and it was encownaging ta
continue this corvearsation during tha confarenca
Andrew Main Wilsan, CEO, AMBA & BGA
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Soci al AdivBaursd emmerst educati on should emphasize 1t
communities and influence society by prioritizi
ACBSP starts its social commitment assessment p
Leadership. Under this the agency I|ists the fol
CritertDmcilall. and Community Responsibility. Des
|l eadership to create and monitor an environment
Criter tlompadctls don Society. Describe the process
identify and address the impact on society of i
Evidence might include: job description( s) for
procedures; agendas and minutes from meetings W
being tracked, analyzed and met; communications
New Unified Standards 2019 . .
Standards Description The business unit must have a
Standard 1 Leadership ﬂ;’ - : ok
: & 1/ * systematic leadership processes that

Standard 2 Strategic Manning ;&i\ : &Q’\ = promotes performance excellence and

Standard 3 Student and Stakeholder Focus RSP = continuous improvement.

Standard 4 Student Learning Assessment ,,A_STLB:JJ,

Standard 5 Faculty Focus ACCREDITED . t\)/alL.les and qxp?ctz(ljtion}is must be integrated into the

. usiness unit's leadership process to

:.::a: s Cun.'lcdum - o = enable the business unit to address its societal

andard 7 Business Unit Performance responsibilities and

Uniform 1. Approach 2. Deployment 3. Results 4. = community involvement.

Criteria Continuous improvement
Coll aborative strategies are at the core of the
Partners as referring to other schools, empl
foundati ons, and parents, as appropriate, with
purposes of ensuring that effective | earning oc
Afeeder o relationships exist, Il nto or out of vyo
i nvolve helping students make effective transi:t
hensive reform efforts through a partnership wi
LYGSNYlFe2yltt ! OONBRAGI®2Y [/ 2y FSNBYOS HAHH2W2NI LINAGIFGS OAN



The 1980s kicked off a period in history that may well
be summarized in a single statement: “greed is good,”
as stated by the fictional character Gordon Gekko in
the movie "Wall Street.” This period saw a "profit is all”
mentality that went on for almast 30 years until the 2007-

2008 worldwide financial collapse shane a bright light
on the misdeads of business and brought about massive
changes in the way we think.

Somewhera during, or leading up to that time, businass had
stopped being a positive force and had become a nagative
ane and people began to agree that, perhaps, it was time
far a new idea—one whose time had come. The idaa of

business as a farce for good.

by: Dr. Bruce Stetar

Milton Freidman was one of the most preeminent
econamists of the 1970s. An academic, a Nobel Prize
winner, an advisor to prasidents, a driver aof govearnrment
econamic and financial pelicies, and one of the main
influences on the development of my own views an
econamic theory. While certainly not the sole architact of
the “graed is good™ movement, Friedman was, by his own
hand. a ightning rod at its centar.

His 1970 treatise in the New York Times titled, "The
Social Responsibility of Business is to Increase its
Profits” is seen by many as the essential staterment which
underlined tha éra. In it, he cnticized employers who wera
cancarned about thair emplayess, communities, and tha
environment while stating that a business should only
be concerned with making a profit; and as a byproduct
driving up its share price to benefit its sharehalders and
thus halping to drive the economy. While it was not his
goal, many would point to Friedman's treatise as the waork
that launched a generation of business leaders who were
focused on one thing only: the bottom line.

It was 1987 when the fictional Gardon Gekko uttered his
now famous line, and business had already embraced it
with enthusiasm, but by the mid-1990s, a new concapt
was beginning to rise. At that timea, John Elkington
produced a new accounting framewaork call TBL or
the Triple Bottom Line. While not a pure movemeant
towards business as a force for good, it was at least
a way to look at the success of businesses that went
beyond simply measuring profit, return on investment,
or shareholder value by also including environmental and
social dimensions. A reaction in part to the environmental
mavement, it became known in business as the three
Ps—profits, people and planet, a way for a company to
measure success an all three attributes rather than just

LYGSNytez2ylt ! OONBRAGLo2y /2YFSNBYOS Hnuu2y¥2NI LINRGE GS OAN



one. (Slaper, T. and Hall, T, "The Triple Bottom Lina:
What Is It and How Does It Work?”, Indiana Business
Review, Spring 201).

As the new century began, John MacKey, the Co-CEC
of Whole Food Markets, began to develop his own
ideas on business, some of which grew out of the TBL
movement, and in 2005 he challenged Milton Friedman
irn a debate an his belief that the only responsibility of
a business was to its sharehalders. Instead, MacKey
prasented a broader view of the role of business in
socigty=—onea in which business had a much larger
responsibility.

Shortly thereafter, the financial collapse of 2007-2008
rocked the world and further solidified MacKey's
vision, which resulted in the development of the
concept of "canscious capitalism.” Co-developed
with marketing professor Raj Sisodia in 2014,
“The term conscious capitalism refars to a socially
responsible economic and political philasaphy.
Proponents of canscious capitalism believe that
businessas should operate ethically while thay pursue
profits. This means they should consider sarving all
stakeholders involved including their amployaes,
humanity, and the anvironment=—not just ther
management teams and sharahalders.” (Kenton, W.,
*Conscious Capitalism,” 20180,

Conscious Capitalism has at its core, four key tenets:
* Higher Purpose and Core Valuas,

+ Stakeholder integration,

+ Conscious Leadership

* Conscious Culture and Management
(Mackey, J and Sixodia, /., "Consciows Capitalism”,

Harvard Business Review Press, 2004)

It helped launch the concept of "Business as a Force
for Good™—a global movement that seaks to redefine
what success in business means by recognizing that
business can deliver benefits beyand just making a
profit, incleding benefits to society, the environment,
and the econamy.

In 2015, Lise Kingo, CEQ and Executive Director of the
UN Global Compact stated, "The idea of business as
an ageant of change and a purveyor of positive values
is gaining traction and legitimacy around the world.
With a growing number of companies taking steps

LYGaSNy o2yt | OONBRAGI a2y
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to ba more responsible in how they treat emplayeeas,
communities, and the planat, we are seesing business
amerge as a réal player and salution-provider in tha
quest to put cur world an a better coursa.”

The rise of business as a force for good has also seen
the rise of complemantary ideas, such as the "sacial
capitalisrm movement” and the idea of "companias
daing good while daing well.” Social capitalism is
a socially minded/utilitarian form of capitalism, whera
the goal is making social improvemeants, rather than
focusing on accumulating of capital in the classic
capitalist sense. It is capitalism with a social purpose—
companies built en the basis of giving back to
saciety first, or in equal measures, to making a profit,
{Claridge, T_, “Social Capitalism, Capitalism, and Social
Capital”, 2017). Companias that "do good while daing
well" actually make profits for their shareholders but
balance that by doing good for society, people, and
the environment.

In fact, the idea of business as a force for good s not a
decision between profits or no profits. As Dr. Gustavo
Grodnitzky talked about in his blog “Culture Trumps,”
studias have shown that over the past 10+ years, social
capitalism has outperformed classic capitalism. This is
what he refers to as the "profit paradox"—companies
that pursue profit directly (classic capitalism) make
less profit and companies that understand that profit
is a result of creating and sustaining an cutstanding
organizational culture that takes into consideration all
of its stakeholders (social capitalism) make more profit.

Business as a force for good is based on some key
ideas—stakeholders not shareholders, financial
performance over the long haul not the short haul,
doing what is nght because it's right, looking cutward
not inward, collabaration, and finding a purposa, not
a profit level. It is about reengaging with tha social
contract business once held in which businesses add
to the communitias that they are in, care about the
peaple in those communities and make the world a
better place. It's about making money while alsa
taking care of this complex ecosystem we call life,
because if we dont, who will? In short, businass as a
force for good is an idea whoss time has come.

Dr. Bruce Stetar i Chair of the ACBSP Board of
Directors (2020-21) and Director, Academic Programs,
WGU College of Business. This arficle was originally
published on the WGU Blog.
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|IACBE

International Accreditation Council for Business Education

| ACBE has <clearly placed soci al i mpact as an essent
School processes to enable the fAstudents to identi
social and natur al environments. , 0 | ACBE observes.
Soci al responsibility and sustainabi-devegl opédaabi ud
recogni ze, el ucidat e, and analyze the connections b
and thoroughly explains the ways in which these con
organi zational management; demonst rraetsepso nasn bd dev aamade o
business practices in the devel opment of organizat:.
devel opment of the business plan component areas i
Principle 1: Commitment to Integrity, Responsibilit
1.1: Commitment to Integrity, Responsibility, and E
Excell ence in business education requires the |acad
with integrity in al/l interactions with its stlakeh
have established systems for encouraging and uUphol

Evaluation Criteria

To fulfill the commitment implicit in the social <co
public interest of preparing ethical and competent
a commitment to ethical and responsible behavior in
DIFFERENCE BETWEEN IACBE AND OTHER
1. Outcomes Assessment
BUSINESS ACCREDITING AGENCIES
) . ) . 2. Strategic Planning
1. Measures excellence in business education
through the assessment of educational 3. Curriculum
outcomes. fﬁ I AC B E 4. Faculty
2. Students develop both persona"v and = T 5. Scholarly and Professional Activity
professionally into well-educated, ethical,
competent business professionals. BaaRisctece:
3. Business programs have effective links 7. Internal and External Relationships
between the classroom and the practitioners A e e

in the business community. T e o
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The following is an extract from the previous ¢

more relevant today than in the past few years.
Digital Transformation of E

Li ke with everything the world of education qu

change with the agencies concerned meeting up

processing initial application, mentoring the i

close the |l oop to invite the visiting peer tea

out any expensive time consuming and risky tra

during the Covid crisis and in the process Di g

The challenge is h

l earning gai ned d

period and apply t

manner sroourmdatqualli

prove on a continu

can be pared drast

using the online m

especially in the

represent the mana

consul tants or th

coul d easily work

compromising on th

|l earning and ass

guality nor ms act

and institutions b

The webinar route of connecting with people in

tions also went up phenomenally which in the br

Business education is experiencing fundament al

Eduech adoption got a sudden i mpetus owing to

one is innovating and so are the accreditation

that Business education wil/l never be the same.

ongoing campaign for Digital Transformation of

to we are | aunching our 14th International Acc

the Digi#tthaedcBfawdlurehal | enge”. The traditional MB,

forward | ooking syllabi that agile, adaptable

chall enges are many as muc-heohnoheggtudentradho

schools rooted in theory with |ittle practice.

about the new technol ogies that are being inve

The gl obal business | eaders are convinced the t

i s. Il ncreasingly the top business schools from

to ensure the passing out batches of student m

exposure and awareness about the challenges ahe

The traditional MBA curriculum is being repl ac

l ine with the tectonic shift in business focus.

nomechnol ogy or traditional technology school s

faculty also are not trained or are not aware a

fly.
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There is much | earning to be done and the indus
not | ess in the future of Business Education.

made more practical and new tools with the help
graduates so that they would be able to face t

In fact the greatest challenge is the uncert ai
and the industry segments | i ke Space, new urban
|l ed financial services, I nternet based services
Printing, Augmented Reality etc., are posing ne

For instance, when sales for Amer i ¢la9n peEaangd eemiCeu,t
company opted to use augmented reality (AR) to
powwp holiday shop on Snapchat sold $2 million i
American Eagle had $1.3 billion in revenue in 2
in Mid July 2021.

The authors g
sales continu

16. 3 percent

o] O say that t he ¢ ampcaad ngnme rwcaes
e row. Advertisers also contri
t o 5 billion |l ast year.

The Clovildkockdowns and quarantines that forced coc
food and household goods to clothes and office
projects. -cWmmedwiedsaed es grew from $3.35 trillio

to estimates from EMar keter.

The market | eaders are convinced that in the fo
and the campuses would require Bu~-""~~~ —-"-]s5s
transform the playing field and r y and
which al so means new software, ac p |
not compromise on continuous | ear AMERICAN EAGLE d a't
accreditation systems have recogr OUTFITTERS g o
Business Education around the
character quietly with | eadin
Digital Technol ogy i n btuhdidri nw
courses to match the fast pac
i ndustry.
"The technol ogy i ndgursotwiyn gi sa no
dynamic industries in the U. S
pervading how traditional b u
industryos appetite for MBA ¢
dously. The average salary fo
$129,045. T9omel eafh tchhartp ame cersu i
MBA graduates in 2020 are Ama
Samsung, Micr osoBEGMATDeblIlo,g IpBo\
International Accreditation s
cue and tweaking their approach to endorsing qu
t hr ougrhe a&toi on of knowl edge, coll aborative I nnove
advance solutions and strategied AtARREE anenrcel ev
A new report from the company indicates that
may need to switch occupations. This episode of
COVHIID® <crisis has permanent | y csheatn greede dwso rakmpd ahccew
| eaders can prepare for this future
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Different business schools have odopted different approoches 1o developing their newly minted MBA progroms. In lorge port,
however, they are responding to the same market trends. As a result, they are making similor choices in their redesigns,

which show just how much the MBA is changing:
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Writing in India Today, ®©8st GmatadHephd by PPES,
di srupted by a shift i n the division of | abour
ue to be dictated by a need for cristoilvalngt rsikn K il
future workforce is expect-edl| t or bkg edinedreania botnian .e
Under the ci rrscaummsadla npcaesss auntes Bhave to possess a
the future workforce i f they hope to attain | ea
and the out r eac hs cphroooglr ahnanse toof wuenvdeerrygoB dr asti c
trends, their application | eading to better wund
Given the disruptive trends, management school s
equi pped to networ k -avd d end t cheer tiinfdiucsa triyom ngr orcqarl aurm
along with super specialisations. The focus sho
I mpact the work though differentiation, creatiyv
solutions.

There is a host of I|iterature, articles and ev
that needs t os dheodlasc.e dSBBAA t hseemi nars and wor ks hc
have been continuously emphasi zing on the need
I ndi-aah®ol s have been wary and slow in adapting
The big questioschoowksetaher rlemdliyan oBdel i ver wha
Chai n@anporate Engagement and Branding, TAPMI,

comfortable with digitised versions of core fun
arrive at an effschiovésdsctcisilomocusdioantBe trad
finance, HRs ¢c manall s ohawe iBhtroduced analytics but
focus on choice of the analytical tool, applica
Bschools do focus on communication, but negoti a
current projections, by 2030, roles in office s
mechani cal installation and repairs wil!/ have a
South Africa and the rest of the world. The job
professionals, STEM (science, technology, engin
and those in education or workforce training.
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Organi sations wi |l become more fl-leaxs é&d er alnat it om
business sustainability. Leadership wild/l become
coll aborations break dowr
WEORLD o Chi cal model .
B o hskill . .
e MUesk®® As virtual devices enabl e
communi cation to happen &
j ob roles and careers bec
Problem to fit into these boundar
Solving Self- . . .
Criti management roles in a digital world
ritical Dat | t A d |
Thinking Aive ata analysts, pp develc
Learning manager, cybersecurity me
specialist, Dblockchain ar
. . .. among other cutting edge
'.I'otpskllls::\ndsklllljsgzrgggsrlsmg The gl obal co_nsulting gi e
into prominence by smart professionals and &
Source: World Economic Forum: Future of Jobs Report 2020 H
’ l ookin '
| that toc COMPETENCIES
advances can deliver business communication ymp e
data, analytics, and Al take o0\ Crit . - was
. ritical Thinking / Decision
humans, new job roles will star Makin Th
skills such as monitoring, <crec¢ 9 i ng
online processes. Ethics
Life Il ong |l earning, using espec GlobalAwareness i ne
very big market i n the area of Innovation/Entrepreneurship 1 d i
campusesfmay be required than Leadership 19 b
process or most . Sustainabilit
What sort of esocnmpoeotl esn csiheosu | tdh eb el Hetainabity t hei
students as we | ook to a technology driven futu
Peregrine Global feels that t&sehoblsi sdosl dades
i n the area of sustainability, gl obal awarenes
RealisticaadhgygolevehgyulBd be able to conduct their
for the future and prepare their own intervent:i
nately no study, consultancy or classes are ava
associations, the management associations and o
critical approach towards tackling the manpower
education

Competency

1. Accountability
2. Adaptability

3. Business Acumen

4. Collaboration/Teamwork
5. Conceptual Thinking
6.Decisiveness

7. Digital Literacy

8. Global Mindset

9. Innovation

10. Openness to Learning
11. Results Orientation
12. Risk Taking

LYGaSNyloaz2ylt | OONBRA

Desire to identify expectations and meet obligations
Willingness to deviate from the norm as situations change or emerge

Understanding of business issues, including business operations, business
strategy, econemies and changing technology

Orientation toward the interests of the team and a willingness to work with
others to make decisions and achieve goals

Ability to identify and apply models, frameworks and patterns to new
situations

Adept at understanding the scope of an issue, identifying needed
information and selecting a choice in a timely manner

Skill at using a variety of technologies to collect, synthesize and apply
knowledge

Recognition of the differences across cultures; appreciation of diversity
among cultures

Realization of opportunities to improve performance through alterations to
methods, processes, products and services

Willingness to continually improve one’s knowledge, skills and abilities
through work assignments and experiences with others
Ability to set goals and achieve them

Ability to handle ambiguity and make calculated choices when faced with
uncertainty
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http://www.hfrcpune.org
http://www.famt.ac.in
http://www.isquareit.edu.in
http://www.ppcrc.isquareit.edu.in

